Respondent Names

Dave Upthegrove

Complainant Name

Glen Morgan

Complaint Description

Glen Morgan
Thu, 24 Oct 2024 at 12:02 PM

To whom it may concern,

It has come to my attention that Dave UptheGrove, incumbent King County Councilmember
and current candidate for Public Lands Commissioner has egregiously and repeatedly violated
Washington State’s campaign finance laws (RCW 42.17a) and continues to actively do so
right now. The details of this initial violation set are as follows:

1) Total concealment of all media expenditures, details, sub vendor disclosures and accurate
assessment of expenditures related to large amounts of expenditures in excess of $360,000
(Violation of RCW 42.17A.235, RCW 42.17A.240, WAC 390-16-037, WAC 390-16-205)

This is an active, ongoing violation willfully flaunting Washington State’s campaign finance
laws in the middle of a highly contested state wide campaign. For example, according to the
exhibit I’ve attached (C4 Report # 110235331, attached for PDC Staff Reference), at least
$360,000 were spent by this campaign on a variety of anonymous and undetailed secretive
“media buys.” Specifically, the expenditures of particular concern are the following:

+ 7/18/2024 — Technicolor Political — “Media Buy, Week 3” - $45,000
- 7/22/2024 — Technicolor Political — “Media Buy” - $165,000
- 7/26/2024 — Technicolor Political — “Media Buy” - $150,000

This massive, last minute media blitz — at least $360,000 of this was apparently spent during
the critical last few weeks of a highly contested state-wide political campaign, the final result
of which was decided by a difference of barely 49 votes out of 1.9 million votes cast. These
expenditures, which were very large, essentially concealed every part of the legally required
details that this political campaign was required to disclose to the public for the last half
century of Washington State’s campaign finance laws.

Specifically, no details as required by WAC 390-16-037, example A or B has been provided.
No details on which media outlets were used, no clarity of how many ads were run, or what
dates those ads were run. Nothing. All of this was concealed from the public despite the
clear, black-letter law requirements to do so.




Additionally, no sub vendors of any kind were revealed and in fact were apparently actively
concealed from the public by this secretive and shady filing , a clear and unambiguous
violation of WAC 390-16-205.

Instead, the public is forced to go to FCC public inspection documents and try to recreate this
secretive and concealed media operation, and I’ve attached a few samples of what that type of
research might expose. In the attached exhibits, staff can see that just the purchases made at
King5 News — just one of a mystery number of vendors where secretive media expenditures
were made and concealed from the public. Please note, this candidate’s campaign has
concealed the various sub vendor “agency fees” and other information which the statute
clearly requires to be reported.

This candidate is a very seasoned politician with many years of campaign experience, and he
is very knowledgeable and experienced with Washington State’s campaign finance laws.
There is no excuse for him to hide the truth from the public when it is so easy to comply with
the law. This was a willful and malicious choice made during a very tightly contested political
race with no regard for transparency, state law, or the needs of the public. On top of this,
this political campaign was well funded with ample reserves, hired professionals, and in fact
has also used and paid one of the most experienced campaign finance law firms in the state of
Washington, and despite this, they decided to egregiously violate the law anyway.

We can’t possibly know, yet, just how much information has been concealed from the public,
but it appears to be significant, during a critical time period of a highly contested political
campaign.

At a minimum, this well-funded political campaign must correct the record and stop
concealing the truth from the public. This is such a large violation, it appears to be a clear
case of a major example where a substantial fine is appropriate after they finally are forced to
comply with the law they so willfully and maliciously violated.

Let me know if you need any further information on this one. I suspect I will find more
violations here as I dig deeper

Best Regards,

Glen Morgan

What impact does the alleged violation(s) have on the public?

This experienced, well-funded, state-wide candidate for public office during a critical period
of an election in a very contentious race with a 49-vote difference in victory with 1.9 million
votes cast, willfully decided to expend $360k of secretive, concealed expenditures without
disclosing the legally required truth to the public. The truth should not be concealed like this
and is clearly a malicious act by experienced people who know better




List of attached evidence or contact information where evidence may be found

Just a tiny sample of the concealed information is provided as exhibits. There are many more,
but file size limitations prevent me from attaching those here.

List of potential witnesses with contact information to reach them

Everyone involved in this scheme - the sub vendors are not disclosed, but they do need to be
revealed and interviewed, the consultants, and everyone involved in this campaign and the
attorneys - who know the law and know this is illegal and apparently thought it was okay for
their clients to just violate it in this case

Certification (Complainant)

I certify (or declare) under penalty of perjury under the laws of the State of Washington that
information provided with this complaint is true and correct to the best of my knowledge and
belief.




711 Capitol Way Suite 206

PO Box 40908 Olympia, WA 98504-0908
(360) 753-1111

Toll Free 1-800-601-2828

AND EXPENDITURES

Regulating Candidates,
Campaigns, and Lobbyists

Coverage: 07/16/2024 to 07/29/2024
Final report: No

Dave Upthegrove

7750 17th Ave NE
Seattle, WA 98115
PUBLIC LANDS COMMISSIONER
State of Washington
RECEIPTS

1. Previous total cash and in-kind contributions (last C4 line 8).

2. Cash received (Schedule A line 1).

3. In-kind contributions received (Line 1 schedule B).

4. Total cash and in-kind contributions received this period (Lines 2 + 3).

Election year: 2024
Date submitted: 08/02/2024

5. Loan principal repayments made (Line 2 schedule L).
6. Corrections (Lines 1 or 3 schedule C).
7. Net adjustments this period (Lines 5 + 6).
8. Total cash and in-kind contributions during campaign (Lines 1 + 4 + 7).
9. Total pledge payments due (Line 2 schedule B).
EXPENDITURES

10. Previous total cash and in-kind expenditures (Last C-4 line 17).

11. Cash expenditures (Line 3 schedule A).

12. In-kind expenditures (Line 1 schedule B).

13. Total cash and in-kind expenditures made this period (Lines 11 + 12).

14. Loan principal repayment made (Line 2 schedule L).

15. Corrections (Lines 2 + 3 schedule C).

16. Net adjustments this period (Lines 14 + 15).

17. Total cash and in-kind expenditures during campaign (Lines 10 + 13 + 16).
CASH SUMMARY

18. Cash on hand (Lines 8 - 17)

Line 18 should equal your bank account balance(s) plus your petty cash balance.

19. Liabilities: (Sum of loans and debts owed)

20. Balance (Lines 18 - 19)

| certify this report is true and complete to the best of my knowledge
Treasurer's name and date

Janet Miller - 08/02/2024

Candidate name

Dave Upthegrove

SUMMARY, FULL REPORT RECEIPTS

Report number: 110235331 Amends 110234250

$61,502.55
$148.22

$0.00

($1,000.00)

$1,130.00

$388,412.39
$148.22

$0.00
($1,000.00)

C4

$508,959.87

$61,650.77

($1,000.00)
$569,610.64

$134,904.48

$388,560.61

($1,000.00)
$522,465.09

$47,145.55

$7,400.00
$39,745.55



Schedule A: Cash Receipts and Expenditure Detail

1. CONTRIBUTIONS AND OTHER CASH RECEIPTS REPORTED ON THE C3:

4. TOTAL EXPENDITURES:

Deposit date Amount Deposit date Amount Deposit date Amount
07/16/2024 $200.00 07/22/2024 $2,975.00 07/25/2024 $5,020.00
07/16/2024 $350.00 07/22/2024 $3,500.00 07/26/2024 $170.00
07/16/2024 $1,208.00 07/24/2024 $2,846.00 07/26/2024 $1,760.00
07/16/2024 $2,400.00 07/24/2024 $7,827.00 07/26/2024 $4,700.00
07/16/2024 $4,100.00 07/25/2024 $1,325.00 07/29/2024 $750.00
07/17/2024 $4,125.00 07/25/2024 $1,450.00 07/29/2024 $1,195.00
07/18/2024 $4,250.55 07/25/2024 $2,170.00 07/29/2024 $1,640.00
07/19/2024 $2,535.00 07/25/2024 $2,406.00 07/29/2024 $2,600.00
2. TOTAL CASH RECEIPTS (LINE 2 OF C4): $61,502.55
3. EXPENDITURES (CASH AND CREDIT TRANSACTION DETAIL):
Vendor or recipient Purpose of expense
Date paid (Name and adgress) andI/)or descri:tion Credit/Debt Cash
N/A Expenses Non-itemized expenditures $441.10
07/17/2024 Paynter Mary Contribution Refunds: refunded by donor $1,000.00
27220 10th Avenue request
South, Des Moines,
WA 98198
07/18/2024 Technicolor Political Broadcast/cable TV advertising: Media $45,000.00
11013 S Longwood Dr, Buy, week 3
Chicago, IL 60643
07/22/2024 Technicolor Political Broadcast/cable TV advertising: Media $165,000.00
11013 S Longwood Dr, Buy
Chicago, IL 60643
07/26/2024 Ravenna Strategies Digital advertising: Part 2 digital ads, $20,000.00
1473 NW 83rd St, CTV Est Impressions:425.000
Seattle, WA 98117
07/26/2024 Technicolor Political Broadcast/cable TV advertising: Media $150,000.00
11013 S Longwood Dr, Buy
Chicago, IL 60643
07/29/2024 ACT BLUE Bank and payment processing charges: $987.29
366 SUMMER ST, credit card fees
SOMERVILLE, MA
02144
07/29/2024 Morel Ink Printing literature, fliers, postcards, etc. : $5,984.00
4824 NE 42nd Ave, Paid to Cerillion N4 Partners. 10,000
Portland, WA 97218 walk pieces printed
$0.00 $388,412.39

$388,412.39



Schedule B: In-kind Contributions, Pledges, Orders, Debts and Obligations

1. IN-KIND CONTRIBUTIONS RECEIVED:

Date Received

07/17/2024

Contributor Employer/Occupation Description

Harding Edith retired / retired campaign materials

PO Box 11279,
Olympia, WA 98508

2. PLEDGES RECEIVED BUT NOT YET PAID:

Date Notified

09/26/2023

09/26/2023

10/09/2023

11/09/2023

3. ORDERS PLACED, DEBTS AND OBLIGATIONS:

Pledge Maker

Hunt Sandy

6723 35th PI S, Seattle, WA
98118

Oman Karla

13753 NE North Shore Rd
Belfair, WA 98528-8740
Baldwin Catherine

29420 59 Ave S, Auburn,
WA 98001

Minton Mary

303 E 9th St, Port Angeles,
WA 98362

No debt reported this period

copies FedEx Olympia
WA

Employer/Occupation

retired / retired
Belfair

Senior Advisory Architect /
Covestic

Seattle, WA

Medical Social Worker / Olympic
Medical Home Health

Port Angeles, WA

Amount

Fair market value:
$148.22
Aggregate total
(Primary): $348.22

Fair Market Aggregate
Value Total
$180.00 $220.00
$300.00 $903.00
$500.00 $1,750.00
$150.00 $800.00



Schedule C: Corrections

3. CONTRIBUTIONS AND RECEIPTS

Date Reported Contributor

07/17/2024 Paynter Mary
27220 10th Avenue South,
Des Moines, WA 98198

2. EXPENDITURES

Date of Report Vendor

07/17/2024 Paynter Mary
27220 10th Avenue South,
Des Moines, WA 98198

3. REFUNDS FROM VENDORS

No Refunds to vendors reported this period

Description

refunded by
donor request

Description

refunded by
donor request

Amount
Reported

$1,000.00

Amount
Reported

$1,000.00

Corrected
Amount

$0.00

Corrected
Amount

$0.00

Difference

($1,000.00)

Difference

($1,000.00)



Schedule L: Loans

1. LOANS RECEIVED:

Date loaned Type

07/16/2024 Cash

2. LOAN PAYMENTS

Lender/Occupation &
Employment
Dave Upthegrove
Total contributions:
$7,458.63

No loans payments reported this period

3. LOANS FORGIVEN:

No loans forgiven reported this period

4. LOANS STILL OWED

Date Lender

09/25/2023 Dave Upthegrove
07/16/2024 Dave Upthegrove

Original Amount

$5,000.00
$2,400.00

Amount of
Terms
loan
Primary Due date:
$2,400.00 12/31/2024
Payment
Schedule:
As funds become

available

Principal Repaid or Forgiven

$0.00
$0.00

Description

Amount Owed

$5,000.00
$2,400.00



Contract Agreement Between: Print Date 08/01/24 Page 1 of 6

CONTRACT

KING Contract / Revision Alt Order #
1501 First Avenue South, Suite 300 2951919/ WOC14769396
x-"_s. Seattle, WA 98134 Advertiser Original Date / Revision
(206)448-5555 POL/ Dave Upthegrove / D / Commissioner /\| 08/01/24 | 08/01/24
Contract Dates Estimate #
07/30/24 - 08/06/24 1618
Product
POLITICICAL
And: Billing Cycle |Billing Calendar Cash/Trade
Grassroots Media LLC/ POL EOMEOC | Broadcast Cash
146 Montegomery Ave, Suite 201 Property Account Executive [Sales Office
Bala Cynwyd, PA 19004 KING Kristen Waskie TEGNA Sales P

Special Handling

Demographic
Adults 35+

Agy Code Advertiser Code Product 1/2

9923059 98 101
Agency Ref Advertiser Ref
50414AG M236945
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Length Week Rate PCode Type Spots Amount
D 1 KING 07/30/24 08/04/24 OLYMPICS WEEKENI|5:00 AM-10:00 AN :15/:15 P04 BK 0 $0.00
N 2 KING 07/30/24 08/05/24 6A NEWS (OLYMPICS6:00 AM-7:00 AM :15/:15 P02 BK 2 $3,000.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/30/24 08/05/24 1---1-- 2 $1,500.00
N 3 KING 08/02/24 08/06/24 Local News @ 430a M430-5a :15/:15 P02 BK 3 $300.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/29/24 08/04/24 --—--F-- 1 $100.00
Week: 08/05/24 08/11/24 MT----- 2 $100.00
Totals 5 $3,300.00
Time Period # of Spots  Gross Amount  Agency Comm. Net Amount
07/29/24 -08/06/24 5 $3,300.00 ($495.00) $2,805.00
Totals 5 $3,300.00 ($495.00) $2,805.00
Signature: Date:

(* Line Transactions: N = New, E = Edited, D = Deleted)

Standard Terms: If you are purchasing broadcast spot advertising, station website advertising, or OTT advertising from a TEGNA national seller or TEGNA broadcast station, the transaction is subject to the TEGNA
Standard Advertising Terms and Conditions (“TEGNA Terms”), which are available at http:/bit.ly/2eyrbCA, as well as on the Advertise page from the Connect menu of the Station’s website. If you are purchasing
only OTT advertising directly from Premion and not from a local station, the transaction is subject to the Premion Standard Advertising Terms and Conditions (“Premion Terms”), which are available at
https://premion.com/advertising-terms-and-conditions/.

You will be deemed to have accepted the TEGNA Terms or Premion Terms, as applicable, upon the earliest of (i) the date the campaign contemplated by this Contract first launches, or (ii) the date on which you pay
any amounts specified on an invoice related to this Contract. We warrant that the actual broadcast information shown on our invoice was taken from the program log. We warrant spots are posted within two minutes
of actual airtime.

Non-Discrimination: TEGNA, its stations and Premion do not discriminate in advertising contracts on the basis of race, gender or ethnicity. Any provision in any order or agreement for advertising that purports to
discriminate on the basis of race, gender or ethnicity, even if handwritten, typed or otherwise made a part of the particular contract, is hereby rejected.

powered by WideOrbit



TEGNA STANDARD ADVERTISING TERMS AND CONDITIONS

These TEGNA Inc. (“TEGNA”) Standard Advertising Terms and Conditions (these “Standard Terms”) govern the purchase and placement of broadcast
television, radio and/or online advertising campaigns, including campaigns distributed via TEGNA’s affiliate, Premion, LLC (each a “Campaign”), by or on
behalf of the advertiser or agency (“Advertiser”) identified in an order confirmation (the “Confirmation”) issued by an applicable TEGNA station
(“Station”) in response to an order submitted to Station by or on behalf of the Advertiser (“Order”). These Standard Terms, together with the
Confirmation, are collectively referred to herein as the “Agreement.”

1. Orders. The details regarding Advertiser’s purchase of particular Campaigns (e.g., run dates, ad sizes, etc.) will be described in the Order
submitted by the Advertiser and confirmed in the Confirmation. In the event of any conflict between the Order and the Confirmation, the Confirmation
will control. The Order is not considered part of this Agreement. Station will be under no obligation to accept any particular Order.

2. Term. The term of this Agreement will commence as of the date this Agreement is deemed accepted by Advertiser (as described in Section 16.8,
below) and will continue in effect unless and until terminated as set forth herein (“Term”).

3. Economic Terms.

3.1. Fees. Fees for each Campaign or any Digital Marketing Services (as defined in Section 6, below) purchased by Advertiser hereunder will be
calculated based on Station’s standard rate card, or such other rate agreed to by Advertiser and Station from time to time. Station’s invoices shall be in
accordance with Station’s records and shall be deemed final with respect to all charges set forth therein.

3.2. Payment. Except as otherwise provided in Section 3.3, below, or as agreed to by Station from time to time in its discretion, payment in full is
due no later than five (5) business days prior to the Campaign start date.

3.3. Credit Terms. Notwithstanding Section 3.2, above, Station may grant credit terms to Advertiser, subject to Station’s completion of a satisfactory
credit check. If Station has granted Advertiser credit terms, payment is due within thirty (30) days of invoice date. Notwithstanding the foregoing, Station
reserves the right to revoke Advertiser’s credit in the event Station reasonably determines that Advertiser is no longer creditworthy. In such an instance,
Station may require payments for future Campaigns to be on a cash-in-advance basis (and, in such an event, such payments must be made no later than
five (5) business days prior to the Campaign start date in accordance with Section 3.2, above).

3.4. Payment via Payment Cards. Station will accept payment via payment cards, but only under the following circumstances: (i) invoices for
Advertisers in good standing that have passed a credit check as described in Section 3.3, or (ii) for Campaigns paid in advance of launch (cash-in-advance).

3.5. Expenses. All expenses related to the delivery of Advertiser Content (as defined below) or other materials to Station and the return of such
materials by Station (if return is directed in writing by Advertiser) shall be paid by Advertiser, it being understood that digital assets will not be returned.

3.6. Taxes. In the event that any federal, state or local taxes are imposed on Advertiser’s use of the Services hereunder, such taxes shall be assumed
and paid by Advertiser.

3.7. Late Payment. If Advertiser fails to timely pay, Station may suspend the Campaigns running hereunder and/or immediately terminate this
Agreement. If any amount is not paid by Advertiser when due, such amount shall bear interest at the rate of eighteen percent (18%) per annum or the
maximum amount permitted by law (whichever is lower), computed from the original due date until paid. Without limiting the foregoing, if Advertiser’s
account remains unpaid for thirty (30) days or more past the due date, Station reserves the right to suspend all Campaigns until all such overdue amounts
(and any applicable interest charges, as specified above) are paid. In addition, Advertiser agrees to reimburse Station for all expenses incurred by Station
in connection with the collection of amounts payable hereunder, including court costs and attorneys’ fees. All deliverables will be the property of Station
until payment in full is received.

3.8. Billing. Any claims by Advertiser for a credit related to Campaigns run under this Agreement (e.g., billing disputes, claims that Campaigns ran in
the wrong time slot, etc.) must be submitted in writing to Station within ninety (90) days of the invoice date or the claim will be waived. If Advertiser
disputes any amounts owed hereunder, Advertiser will pay all amounts not in dispute no later than the due date for the applicable invoice.

3.9. Performance-Based Billing.

3.9.1. Ratings (Broadcast Ads). No increase or deduction will be made from the charges owed to Station because the rating or audience share of one
or more programs is more or less than Station or Advertiser had anticipated or predicted. Advertiser acknowledges and agrees that the ratings used for
the purpose of calculating the price of advertising sold hereunder is only an estimate and that, except as Station and Advertiser may explicitly agree in
writing with respect to a particular Campaign, Station does not guarantee that the program(s) in which the advertising runs will achieve such ratings.
Accordingly, no rebate will be made by Station if actual program ratings fall below the estimated amounts and no additional consideration will be due and
payable by Advertiser if actual program ratings exceed the estimated amount.

3.9.2. Impressions (Digital Ads). To the extent the Confirmation contemplates a guaranteed number of impressions for a digital ad Campaign, Station
will run such Campaign until the total number of impressions has been delivered. In addition, for any Campaign distributed via Premion, if the
Confirmation contemplates that the guaranteed Premion-distributed impressions will be delivered in a specific geographic market and Premion is not able
to secure the inventory to run such impressions within a time frame specified by Advertiser, then Premion will deliver the available impressions and
Advertiser only will be obligated to pay for impressions actually delivered (and Station will either roll any pre-paid amounts associated with impressions
not delivered into the following month’s Campaign or, if there are no subsequent Campaigns scheduled, refund such pre-paid amounts). Notwithstanding
the foregoing, for a time-sensitive Campaign, if Station fails to deliver the specified number of impressions for any reason other than for Advertiser’s
breach of this Agreement, Station shall provide Advertiser with a make-good of equivalent value or pro rata refund, as mutually agreed upon.

4. Advertising Materials.

4.1. Content. Advertiser may, from time to time, provide Station with advertising materials, including, without limitation, text, keywords, data,
video, audio, images, illustrations, graphics, trademarks, service marks, and logos (collectively, “Advertiser Content”) for use in connection with Station’s



creation and distribution of the Campaigns purchased hereunder and/or the performance of Digital Marketing Services.

4.2. Licenses. Advertiser hereby grants Station and its designees (including, as applicable, TMS, as defined in Section 6, and the owners of the
programming and the platforms over which Campaigns may be distributed) a non-exclusive, irrevocable, worldwide, transferable, sub-licensable right and
license (i) to use, reproduce, perform, display, distribute, and modify (for technical reasons) the Advertiser Content (or any portion thereof) via broadcast
television (including any Station-authorized retransmission of Station’s signal or the content thereof), terrestrial radio, and/or Station’s Digital Media
Property(ies); (ii) to modify, copy, reformat, broadcast, transmit, retransmit and otherwise manipulate the Advertiser Content (in ease case, for technical
reasons as necessary to distribute the ad hereunder) in connection with such display ; and (iii) to use Advertiser’'s name and logo in connection with
servicing the Campaigns. For purposes of these Standard Terms, “Digital Media Properties” include, without limitation, (a) Station’s traditional and
mobile website(s), tablet or mobile applications, social media platforms, etc. (“Digital Properties”) and (b) third-party digital streaming products and
services, such as “TV Everywhere” services offered by traditional cable providers, over-the-top video streaming platforms (e.g., Hulu, YouTube TV, etc.),
and connected TV devices (e.g., Apple TV, Roku, etc.), in each case to the extent contemplated in connection with any Campaigns (collectively, “Streaming
Platforms”). In addition, in connection with the Digital Marketing Services, Advertiser hereby grants to Station and TMS, as applicable, a non-exclusive,
irrevocable (during the Term), worldwide, transferable, sub-licensable right and license (x) to distribute the Deliverables (as defined in Section 4.4) and
Advertiser Content through TMS’s network of third party advertising channels or websites, which may include various forms of media, applications, and
devices through which TMS distributes advertising; and (y) to list, represent, register, or establish accounts or keywords in connection with providing the
Digital Marketing Services.

4.3. Clearances. Advertiser will be responsible, at its own cost and expense, for obtaining all clearances, authorizations, permissions, licenses, and
releases (collectively, “Clearances”) from third parties necessary to enable Station to distribute the Advertiser Content under this Section 4, including,
without limitation, (i) Clearances for any of the following creative elements appearing in or otherwise displayed via the Advertiser Content: photos, video
footage, music (including, without limitation, any synchronization and mechanical licenses), audio tracks, trademarks, service marks, and rights of
publicity and other indicia of identity, and (ii) Clearances from any individuals or entities whose trademarks, service marks, other corporate indicia, names,
voices, likenesses, and other indicia of identity may appear in any of the Advertiser Content.

44. Advertiser Approval Right. To the extent that Station and/or its affiliates (including, without limitation, TMS) are developing any creative or
other deliverables on behalf of Advertiser under any Confirmation (“Deliverables”), Advertiser will have two (2) days from receipt of any such Deliverable
to review and approve the Deliverable. Advertiser must notify Station in writing of any rejection of the Deliverable within two (2) days after receipt
thereof or the Deliverable will be deemed approved by Advertiser. Advertiser will not unreasonably withhold its approval. Only one (1) round of revisions
shall be provided unless otherwise agreed by Station. Additional corrections or modifications will be subject to an additional charge and may result in
delays in the Campaign start date.

4.5. Technical Quality; Typographical Errors; Incorrect Insertions or Omissions. Station will not be responsible for any material that is not properly
displayed or that cannot be accessed or viewed because the material was not received by Station in the proper form, in a timely manner, or in an
acceptable technical quality for display on Station’s broadcast feed, on the Digital Property(ies) and/or on the Streaming Platforms, as applicable. This
Agreement cannot be invalidated, and Station will not be liable for typographical errors, incorrect insertions or incorrect publication or omissions in any
Advertiser Content displayed or published pursuant to this Agreement or omitted from broadcast or online publication.

4.6. Failure to Display Advertiser Content. Station is not required to display any Advertiser Content or other material for the benefit of any person or
entity other than Advertiser. If there is an interruption or omission of the broadcast and/or publication of any Advertiser Content or other material
contracted to be broadcast and/or published hereunder, Station may suggest a substitute time period for the broadcast and/or publication of the
interrupted or omitted Advertiser Content or material or run the Campaigns on Station’s broadcast television feed or on the Digital Properties or
Streaming Platforms during an equivalent alternate time period, as determined by Station and/or Premion, as applicable. Alternatively, in cases where
Advertiser has paid in advance and no such substitute time period is reasonably acceptable to Advertiser in Advertiser’s good faith business judgment,
Station shall provide a “make good” in the form of a reduction in the amount of fees due to Station (or credit of fees already paid) equal to the
proportionate amount of money assigned to the interrupted or omitted Campaign(s). Such substitution in time period or placement or reduction in fees
shall be Advertiser’s sole and exclusive remedy for any failure to display Campaigns or other advertising material and Station shall have no further liability
hereunder for such failure.

4.7. Deadlines. Advertiser will deliver to Station all applicable Advertiser Content by Station’s standard deadline (as designated by Station from time
to time), in a format suitable for display on broadcast television or on the Digital Properties or Streaming Platforms, as applicable, via a transmission
method mutually agreed upon by the parties. Advertiser shall have the right to change any Campaigns after submission, provided that it submits any such
changes to Station no later than Station’s standard deadline (as designated by Station). Advertiser shall pay all expenses connected with the delivery of
the Campaign to Station. Changes to any Campaigns after first broadcast or publication will result in additional charges, which will be disclosed to
Advertiser in advance.

4.8. Submission of Advertising Materials. Unless otherwise agreed to by the parties in writing, Advertiser will provide all creative services and
necessary text, data, images, illustrations or graphics and/or other materials with respect to the Campaigns. Advertiser will submit the Advertiser Content
in accordance with applicable Station policies in effect from time to time, including policies regarding artwork specifications, format and submission
deadlines.

5. Ad Serving on Digital Properties.

5.1. Digital Ads.

5.1.1. Station Ad Serving. If Station will be responsible for serving digital (i.e., non-Premion) Campaigns, then Station will track delivery of such
Campaigns. The parties agree that Station’s final impression measurements will be used to determine the fees due under this Agreement.
Notwithstanding the foregoing, if Advertiser’s own impression measurements show a discrepancy of ten percent (10%) or more, then Advertiser may
notify Station and the parties will thereafter meet and discuss in good faith an appropriate resolution, it being understood that Station may invoice
Advertiser for amounts not in dispute while the dispute resolution discussions are ongoing.

5.1.2. Third-Party Ad Serving. If a third party will be responsible for serving the digital Campaigns, and such third party will track delivery of such
Campaigns, then notwithstanding Section 5.1.1 above, the third party’s final audited impression measurements will be used to determine the fees due
under this Agreement. If the parties agree to use a third-party ad server under the terms of this Agreement, Advertiser agrees to provide Station with a




user login name and password to access the third party’s impression measurements for purposes of verification of such measurements.

5.1.3. National Ads. Notwithstanding Sections 5.1.1 and 5.1.2, for national Campaigns the Advertiser will be responsible for tracking delivery, and
Station will invoice based on Advertiser’s tracking metrics for such Campaigns. Advertiser agrees to provide Station with direct login access to Advertiser’s
impression measurements for purposes of verification of such measurements.

5.2. Premion Ad Serving.

5.2.1. Campaigns Served by Premion. For Campaigns running on Streaming Platforms via Premion, if Premion is responsible for serving the Campaigns
then Premion will track delivery of such Campaigns through such servers. In such an event Premion’s final impression measurements will be used to
determine the fees due under this Agreement. Notwithstanding the foregoing, if Advertiser’'s own impression measurements show a discrepancy of ten
percent (10%) or more, then Advertiser may notify Station and the parties will thereafter meet and discuss in good faith an appropriate resolution, it being
understood that Station may invoice Advertiser for amounts not in dispute while the dispute resolution discussions are ongoing.

5.2.2. Campaigns Served by a Third Party. If a third party designated by Advertiser will be responsible for serving Advertiser’s Campaigns, then such
third party will track delivery of such Campaigns and notwithstanding Section 6.1 above, the third party’s final audited impression measurements will be
used to determine the fees due under this Agreement. If the parties agree to use a third-party ad server under the terms of this Agreement, Advertiser
agrees to provide Premion with a user login name and password to access the third party’s impression measurements for purposes of verification of such
measurements.

5.2.3. Reporting. For Premion Campaigns, Station will use commercially reasonable efforts to make Campaign-specific reporting available to
Advertiser within five (5) business days after the end of the Campaign. Reports will be generated via Premion’s online reporting dashboard, and will be
delivered to Advertiser either via direct access to the dashboard (if requested by Advertiser) or via email. If Advertiser requests third-party reporting (e.g.,
Nielsen data), Station will use commercially reasonable efforts to provide such reporting for an additional fee (payable by Advertiser in advance), and
subject to availability from the applicable third party.

5.2.4. Audience Targeting. To the extent a Campaign running on Streaming Platforms via Premion contemplates audience targeting, the terms of this
Section 5.2.3 apply. Premion fulfills targeting requests through application of data segments obtained from third-party data providers. Demographic
targeting may be fulfilled (i) contextually based on available impressions, (ii) based on validated and indexed audiences, in each case, as specified in the
Confirmation, or (iii) based on third-party data segments. While Premion will deliver Campaigns to the targeting parameters outlined in the applicable
Confirmation, Premion makes no promises or guarantees regarding the composition of any data segments used in a targeted Campaign.

6. Digital Marketing Services. As further described in this Section 6, Station, directly or through its affiliate, G/O Digital Marketing, LLC d/b/a
TEGNA Marketing Solutions (“TMS”), may provide certain digital marketing services, such as, but not limited to, paid search, email marketing, etc. (“Digital
Marketing Services”) to Advertiser from time to time. Such Digital Marketing Services will be described in a Confirmation. To the extent Digital Marketing
Services are sold by Station hereunder but fulfilled by TMS, Station will be responsible for ensuring TMS'’s performance of the Digital Marketing Services
and Advertiser will look solely to Station, and not to TMS, for any claims arising out of the performance of such Digital Marketing Services.

6.1. Scope of Digital Marketing Services. In connection with the Digital Marketing Services, TMS, acting through Station, may create and provide to
Advertiser the final versions of Deliverables described in each applicable Confirmation (e.g., advertisements, keywords, business listings, email content,
social media posts, websites, etc.). If the parties agree to change any terms contemplated by a Confirmation (e.g., time frames, costs, Deliverables, etc.),
Advertiser must submit a new Order (and Station will issue a new Confirmation) to memorialize such changes.

6.2. Ownership Rights. Except for any code included as part of any custom website developed in connection with any Digital Marketing Services
hereunder, which will be the property of Advertiser upon Advertiser’s payment in full for the applicable Digital Marketing Services pertaining to the
development of such website, all Deliverables developed in connection with the Digital Marketing Services will at all times remain the property of Station
and/or TMS. Station hereby grants to Advertiser a limited, non-exclusive, non-transferable, non-sublicensable license to use and publicly display such
Deliverables on Advertiser’s own digital properties (including social media services) during the Term. Advertiser may not, without Station’s prior written
approval in each instance, (i) authorize the reproduction or use of any such Deliverables in any medium, (ii) use the Deliverables developed in connection
with the Digital Marketing Services in any format other than the format provided by Station and/or TMS; or (iii) alter or modify any such Deliverables.

7. Station’s Rights.
7.1. Reservation of Rights. Station may reject, remove or cancel any Campaign or position commitment at any time in its sole discretion. Station also

may edit, reject or remove any Campaign or other material submitted by or on behalf of Advertiser from its broadcast platform, Digital Properties and/or
any Streaming Platform at any time and for any reason, including, without limitation, because the Advertiser Content within the Campaign violates then-
current ad guidelines of Station or the operator of the applicable Streaming Platform. Unless otherwise specified in the Confirmation, Station also shall
have full latitude with respect to the specific days and times at which to run the Campaigns.

7.2. Broadcast Times. Station will broadcast the Campaigns on the days and approximate hourly times on the Confirmation, based on Station’s local
time zone. Station does not guarantee that particular programs will be broadcast during the hours on the Confirmation. Station may deduct up to thirty-
five (35) seconds for Station break purposes from any program of five minutes to thirty minutes in length. Station may deduct up to ninety (90) seconds
for Station break purposes from any program of thirty minutes or one hour in length.

7.3. Rotation Policy. When a broadcast Campaign is purchased within a specific program or time period, including news and sporting events, Station
shall include the preceding and following breaks in the normal rotation of the program or time period. Multiple day schedule in broad day parts are
rotated mechanically by computer, but Station does not guarantee perfect rotation. Notwithstanding the foregoing, Station, in its sole discretion, may
grant credits or make goods if Station determines that Station did not include a proper rotation based on the Confirmation and such improper rotation
had a material adverse effect on Campaign performance.

8. Ownership. All Advertiser Content or other materials furnished by Advertiser for use hereunder will remain the property of Advertiser and,
subject to Advertiser’s fulfillment of its payment obligations, will be returned upon request. The results of any and all work performed by Station,
including development of advertising material, creative work, or other content for Advertiser, will be the property of Station. Advertiser may not modify
such material or authorize the reproduction or use of such material in any medium without Station’s prior written consent. Unless otherwise agreed by



the parties, Advertiser and its affiliates may use such creative content only in the format provided by Station.

9. User Information. As between Station and Advertiser, any user or usage data or information collected via or related to Station’s Digital
Properties, or any information collected from digital properties operated by Station’s affiliates or the operator of any Streaming Platform, shall be the
property of Station. Advertiser shall have no rights in such information by virtue of this Agreement.

10. Termination.

10.1. Termination. Either party may terminate this Agreement upon written notice to the other party in the event of a material breach of this
Agreement or any Confirmation by the other party that remains uncured for a period of fifteen (15) days (except for payment breaches, for which the cure
period will be limited to five (5) days) following receipt of written notice of such breach from the non-breaching party; or (ii) if the other party becomes
the subject of a petition in bankruptcy or any other proceeding relating to insolvency, receivership, liquidation or assignment for the benefit of creditors,
or ceases business as a going concern. Either party may terminate any Campaign without cause at any time upon thirty (30) days’ prior written notice to
the other party, it being understood that any such terminated Campaign will continue to run during the termination notice period and Advertiser will
remain responsible for all fees for such Campaign during such period.

10.2. Effect of Termination. Upon any termination of this Agreement, Advertiser shall pay to Station all accrued and unpaid fees for Campaigns
delivered by Station through the effective date of termination. Sections 3, 6.2, 7, 8, 9, 10.2, 11, 12, 13, 14, 15 and 16 will survive any termination of this
Agreement.

11. Representations and Warranties; Disclaimer.

11.1. Advertiser Warranties. Advertiser represents and warrants that (i) it has the full right, power and authority to grant the licenses and related
rights granted herein and has acquired any and all Clearances that are necessary in connection with Station’s exercise of such rights and licenses, (ii) the
Advertiser Content is true and accurate, complies with all applicable laws and regulations (including any Federal Communications Commission regulations
that are applicable to Advertiser and/or to Station) and is not misleading, defamatory, libelous or slanderous, (iii) Station’s use of the Advertiser Content in
connection with delivering the Campaigns will not infringe upon or violate the rights or property interests of any third party, including without limitation,
any patent, copyright, trademark, trade secret or other intellectual property or proprietary right of any other party, or any right of privacy or publicity, and
(iv) Advertiser will maintain a privacy statement on its principal website (“Privacy Statement”) that complies with applicable laws, rules and regulations
(including any applicable industry self-regulatory programs (e.g., the Digital Advertising Alliance Self-Regulatory Principles) and accurately and
transparently discloses its privacy practices to users of such website, including any privacy practices implicated by the undertakings contemplated by this
Agreement. Advertiser will notify Station in writing promptly if any of the foregoing representations and warranties becomes untrue.

11.2. Disclaimer. EXCEPT AS EXPRESSLY SET FORTH IN THIS AGREEMENT, NEITHER PARTY MAKES ANY REPRESENTATIONS OR WARRANTIES, EXPRESS
OR IMPLIED, INCLUDING WITHOUT LIMITATION ANY IMPLIED WARRANTY OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE OR NON-
INFRINGEMENT. ALL SERVICES (INCLUDING ALL DIGITAL MARKETING SERVICES) ARE PROVIDED “AS IS” AND “WITH ALL FAULTS.” STATION, ITS
AFFILIATES, SERVICE PROVIDERS AND VENDORS SHALL HAVE NO LIABILITY OR RESPONSIBILITY TO ADVERTISER OR ANY OTHER PERSON WITH RESPECT TO
ANY CLAIMS ARISING OUT OF OR IN CONNECTION WITH ANY ADVERTISER CONTENT OR OTHER MATERIALS DISPLAYED ON ADVERTISER’S WEBSITE(S).
STATION DOES NOT REPRESENT OR WARRANT THAT ANY CAMPAIGNS, ADS, DELIVERABLES OR OTHER MATERIAL WILL BE DISPLAYED ON ANY STATION,
STATION WEBSITE OR DIGITAL PLATFORM WITHOUT INTERRUPTION OR ERROR (OR THAT ANY ERRORS WILL BE CORRECTED), OR THAT ANY SERVICES
(INCLUDING ANY DIGITAL MARKETING SERVICES) WILL MEET ADVERTISER’S REQUIREMENTS OR EXPECTATIONS OR BE FREE OF VIRUSES OR OTHER
HARMFUL OR MALICIOUS CODE. STATION WILL NOT BE LIABLE FOR ANY DAMAGES OR LOSSES INCURRED BY ADVERTISER RELATING TO THE
UNAVAILABILITY OF THE BROADCAST SIGNAL, INTERNET OR WEBSITE(S) ON WHICH ADVERTISER’S ADVERTISEMENTS ARE AIRED OR PUBLISHED.
STATION MAKES NO REPRESENTATIONS OR WARRANTIES RELATING TO THE RESULTS OF ANY CAMPAIGNS, INCLUDING WITHOUT LIMITATION, THE
NUMBER OF IMPRESSIONS, CLICK-THROUGHS, OR LEADS AND ANY PROMOTIONAL EFFECT OR RETURN ON INVESTMENT, OR THAT ANY PARTICULAR
AUDIENCES WILL BE REACHED.

12. Indemnity.

12.1. Indemnity. Advertiser will indemnify and hold Station, TEGNA and each of their respective subsidiaries, affiliates, officers, directors, employees,
agents, vendors, and service providers (each a “Station Indemnitee”) harmless from and against any and all losses, liabilities, damages, costs and expenses
(including reasonable attorneys' fees) (collectively, “Losses”) arising out of a third-party claim, suit or proceeding resulting from (i) the distribution of the
Advertiser Content and other materials provided by Advertiser, or any websites or content that is linked to from any such Advertiser Content or other
materials, including, without limitation, any claim such Advertiser Content or material (x) is libelous or defamatory or violates any applicable laws or
regulations, or (y) infringes the rights of any third party, including any patent, copyright, trademark, trade secret, or other intellectual property or
proprietary rights, or any rights of privacy or publicity, (ii) claims based on Advertiser’s willful misconduct, negligence or strict liability for a defective
product; (iii) allegations that any Advertiser Content violates of any laws, rules or regulations applicable to Advertiser’s business operations, products
and/or services; (iv) any actual or alleged breach of Advertiser’s representations, warranties, or obligations under this Agreement; or (v) Advertiser’s
violation of its Privacy Statement.

12.2. Duty to Defend. Advertiser shall defend at its own expense any claim instituted by any person or entity against a Station Indemnitee resulting
from a claim covered by Section 12.1. The Station Indemnitee(s) will have the right, at its or their option, to defend such litigation jointly with Advertiser.
Advertiser may not agree to any settlement that imposes any obligation or liability on a Station Indemnitee without such indemnitee’s prior written
consent.

13. Limitation of Liability. IN NO EVENT SHALL STATION BE LIABLE TO ADVERTISER OR ANY OTHER ENTITY FOR ANY SPECIAL, CONSEQUENTIAL,
PUNITIVE, INCIDENTAL, OR INDIRECT DAMAGES, HOWEVER CAUSED, ON ANY THEORY OF LIABILITY, AND WHETHER OR NOT SUCH PARTY HAS BEEN
ADVISED OF THE POSSIBILITY OF SUCH DAMAGES. STATION’S LIABILITY ARISING OUT OF THIS AGREEMENT SHALL BE LIMITED TO THE AMOUNT OF FEES
PAID BY ADVERTISER TO STATION HEREUNDER DURING THE SIX (6) MONTHS PRECEDING THE EVENT GIVING RISE TO THE CLAIM.

14. Confidentiality. For purposes of this Agreement, “Confidential Information” means all information designated by Premion as “confidential” or
“proprietary” at the time of disclosure or that should reasonably be understood to be confidential or proprietary to Station based on the circumstances of
disclosure. Without limiting the generality of the foregoing, Confidential Information shall include all information specified in a Confirmation, including,
without limitation, rate, impressions ordered, flight schedule and targeting information (for digital Campaigns). Advertiser will protect Confidential




Information in the same manner that it protects its own information of a similar nature, but in no event with less than reasonable care. Advertiser shall
not disclose Confidential Information to anyone except an employee, agent, or contractor who has a need to know such information and who is bound by
confidentiality and non-use obligations at least as protective of Confidential Information as are those in this section. Advertiser will not use Station’s
Confidential Information other than as necessary to execute its Campaigns under this Agreement.

15. Agencies. If Advertiser is using an advertising agency in connection with this Agreement, Advertiser and such agency (the “Agency”) shall be
jointly and severally liable for compliance with the terms of this Agreement and any Confirmation. Station may pursue any applicable remedies in the
event of default of this Agreement (including any non-payment) against Advertiser or Agency or both without any requirement of first seeking a remedy
from one or the other. This Agreement renders void any statements concerning liability which may appear on correspondence from Agency or Advertiser.
Advertiser and Agency further agree that Station does not and will not accept Orders or space reservations claiming sequential liability. Advertiser shall be
solely responsible for any commission or other payment due to Agency.

16. Miscellaneous.

16.1. Non-Discrimination. Station does not discriminate in advertising contracts on the basis of race, gender or ethnicity. Any provision in any
Order or agreement for advertising that purports to discriminate on the basis of race, gender or ethnicity, even if handwritten, typed or otherwise
made a part of the particular contract, is hereby rejected.

16.2. Waiver/Severability. The waiver or breach of any provision of this Agreement shall not operate or be construed as a waiver of any other breach
of the same or any other term or condition. If any provision of this Agreement is found to be unenforceable, the remainder shall be enforced as fully as
possible and the unenforceable provision shall be deemed modified to the limited extent required to permit its enforcement in a manner most closely
approximating the intention of the parties as expressed herein.

16.3. Assignment. Advertiser may not assign any of its rights and/or obligations hereunder or this Agreement without Station’s prior written consent.

16.4. Governing Law. This Agreement will be governed by and construed in accordance with the laws of the State of New York, without regard to its
conflict of law provisions.

16.5. Waiver of Jury Trial. Each party specifically waives any right to trial by jury in any court with respect to any claim against the other arising out of
or connected in any way to this Agreement.

16.6. Force Majeure. Station will not be liable to Advertiser for delays and/or defaults in its performance or commitments under this Agreement due
to causes beyond its reasonable control, including but not limited to acts of God or of the public enemy, fire or explosion, flood, earthquake, actions of
the elements, war, riots, embargoes, quarantine, strikes, lockouts, disputes with workers or other labor disturbances, acts or requests of any
governmental authority, or failures of the Internet or communications providers.

16.7. Entire Agreement. This Agreement, including any Confirmation(s), is the entire agreement of the parties regarding the provision of the Services
and supersedes any and all prior written or oral agreements between the parties related to the subject matter hereof. Station will not be bound by any
term, condition, or other provision that is different from or in addition to the provisions of this Agreement, including any term, condition or other
provision contained in any Order, correspondence or other document provided by Advertiser. Station reserves the right to update these Standard Terms
at any time by posting a new version of such Standard Terms on Station’s website. Advertiser will be deemed to have accepted any such updated version
by continuing to order Campaigns once such updated Standard Terms have been posted.

16.8. Acceptance. Advertiser will be deemed to have accepted and assented to the terms of this Agreement upon the earlier of (i) the date on which
the earliest Campaign referenced in a Confirmation launches, and (ii) the first date on which Advertiser pays any amounts for the Campaigns described in
the Confirmation.




CANDIDATE ADVERTISEMENT AGREEMENT FORM

See Order for proposed schedule and charges. See Invoice for actual schedule and charges.

|, Grassroots Media , hereby request station time as follows:

[ | FEDERAL CANDIDATE
[ O | STATE OR LOCAL CANDIDATE

ALL QUESTIONS/BLOCKS MUST BE COMPLETED

Candidate name:

IDENTIFY CANDIDATE TYPE mp

Dave Upthegrove

Authorized committee:

Elect Upthegrove

Agency requesting time (and contact information):

|:| N/A " Grassroots Media

Candidate’s political party:
Democrat

Office sought (no acronyms or abbreviations):

Washington State Lands Commissioner

Date of election: |:| General El Primary

8/06/24

Treasurer of candidate’s authorized committee:

Janet Miller

The undersigned represents that:

(1) the payment for the broadcast time requested has been furnished by (check one box below):

I:l the candidate listed above who is a legally qualified candidate, or

El the authorized committee of the legally qualified candidate listed above;

(2) this station is authorized to announce the time as paid for by such person or entity; and

(3) this station has disclosed its political advertising policies, including applicable classes and rates, discount, promotion

and other sales practices (not applicable to federal candidates).

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE BASIS OF RACE OR ETHNICITY
IN THE PLACEMENT OF ADVERTISING.

Candidate/Committee/Agency Station Representative
Signature: Signature:
Weehtadd Dettprre Sara (/(/Wu,
Name: \mike D'Ettorre Name: Sara Weaver
Date of Request to Purchase Ad Time: 7/17/24 Date of Station Agreement to Sell Time: 7.29.24




Federal Candidate Certification:

The undersigned hereby certifies that the broadcast matter to be aired pursuant to this disclosure either (1) does not refer
to an opposing candidate or, if it does, (2) contains a clearly identifiable photograph or similar image of the candidate

for a duration of at least four seconds and a simultaneously displayed printed statement identifying the candidate, that
the candidate approved the broadcast and that the candidate and/or the candidate’s authorized committee paid for the
broadcast or if radio programming, contains a personal audio statement by the candidate that identifies the candidate,
the office being sought and that the candidate has approved the broadcast.

Candidate/Authorized Committee/Agency

Signature:

Name:

Date:

TO BE COMPLETED BY STATION ONLY

Ad submitted to Station? I:l Yes I:l No Date ad received:

Note: Must have separate PB-19 Forms for each version of the ad (i.e., for every ad with differing copy).

Federal candidate certification signed (above): |:| Yes |:| No |:| N/A
Disposition:

I:l Accepted

|:| Accepted IN PART (e.g., ad copy not yet received to determine sponsor ID)*
|:| Rejected — provide reason:

*Upload partially accepted form, then promptly upload updated final form when complete.

Date and nature of follow-ups, if any (e.g., insufficient sponsor ID tag):

Contract #: 2951919 Station Call Letters: KING Date Received/Requested: 8.01.24

Est. #: 1618 Station Location: SEATTLE Run Start and End Dates: 7.30-8.06

Upload order, this form and invoice (or traffic system print-out) or other documents reflecting this transaction to the OPIF or
use this space to document schedule of time purchased, when spots actually aired, the rates charged and the classes of time
purchased or attach separately. If station will not upload the actual times spots aired until an invoice is generated, the name
of a contact person who can provide that information immediately should be placed in the “Terms and Disclosures” folder in
the OPIF.




INVOICE -
Property KING
KING Invoice # 2947456-1 Order # 2947456
1501 First Avenue South, Suite 300 Invoice Date 07/28/24 Alt Order # | WOC14758557
Seattle, WA 98134 Invoice Month | July 2024 Deal #
A, Main: (206)448-5555 Invoice Period | 07/01/24 - 07/28/24 |Flight Dates | 07/23/24 - 07/29/24
Billing: (877)269-2227 Advertiser POL/ Dave Upthegrove / D / Commissioner / WA
Product POLITICICAL
Estimate # 1599
Account Executive | Kristen Waskie
Billing Address: Sales Office TEGNA Sales Philadelphia
Grassroots Media LLC/ POL Sales Region National
Attention: Accounts Payable Age”CY Code 9923059
146 Montegomery Ave, Suite 201 FolEiler Cod 98
Bala Cynwyd, PA 19004 Billing Calendar Broadcast
Billing Type Cash
Special Handling
Agency Ref 50414AG
Send Payment To: Advertiser Ref M236945
KING Product 1 101
P.O. Box 637386 Product 2
Cincinnati, OH 45263-7386
Spots/
Line Start Date End Date Description Start/End Time MTWTFSS Length  Week Rate Type
1 07/23/24 07/26/24 TODAY SHW 7:00 AM-9:00 AM  -1111-- :115/:15 4 $800.00 BK
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/22/24 07/28/24  -1111-- 4 $800.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
3 KING Tu 07/23/24 8:42 AM TODAY SHW 7:00 AM-9:00 AM :15 DUTV2401H $400.00 BK
8:43 AM :15 DUTV2402H $400.00
6 KING W 07/24/24 7:21 AM TODAY SHW 7:00 AM-9:00 AM :15 DUTV2401H $400.00 BK
7:23 AM :15 DUTVZ2402H $400.00
9 KING Th 07/25/24 7:27 AM TODAY SHW 7:00 AM-9:00 AM :15 DUTV2401H $400.00 BK
7:29 AM :15 DUTV2402H $400.00
12 KING F 07/26/24 7:58 AM TODAY SHW 7:00 AM-9:00 AM :15 DUTVZ2401H $400.00 BK
7:59 AM :15 DUTV2402H $400.00
4 07/23/24 07/29/24 KING 5NWS-6.30 6:30 PM-7.00PM  1---1-- :115/:15 2 $3,400.00 BK
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/22/24 07/28/24  ----1-- 1 $3,400.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
4 KING F 07/26/24 6:57 PM KING 5NWS-6.30 6:30 PM-7:00 PM :15 DUTV2401H $1,700.00 BK
6:59 PM :15 DUTV2402H $1,700.00
5 07/23/24 07/26/24 NBC NITELY NWS 6:00 PM-6:30PM  -1-1--- :15/:15 2 $2,400.00 BK
Weeks Start Date End Date = MTWTFSS Spots/Week Rate
07/22/24 07/28/24  -1-1--- 2 $2,400.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
1 KING Tu 07/23/24 6:18 PM NBC NITELY NWS 6:00 PM-6:30 PM :15 DUTV2401H $1,200.00 BK
6:19 PM :15 DUTV2402H $1,200.00

Standard Terms: If you are purchasing broadcast spot advertising, station website advertising, or OTT advertising from a TEGNA national seller or TEGNA broadcast station, the transaction is subject to the TEGNA
Standard Advertising Terms and Conditions (“TEGNA Terms”), which are available at http://bit.ly/2eyrbCA, as well as on the Advertise page from the Connect menu of the Station’s website. If you are purchasing
only OTT advertising directly from Premion and not from a local station, the transaction is subject to the Premion Standard Advertising Terms and Conditions (“Premion Terms”), which are available at

https://premion.com/advertising-terms-and-conditions/.

You will be deemed to have accepted the TEGNA Terms or Premion Terms, as applicable, upon the earliest of (i) the date the campaign contemplated by this Contract first launches, or (ii) the date on which you
pay any amounts specified on an invoice related to this Contract. We warrant that the actual broadcast information shown on our invoice was taken from the program log. We warrant spots are posted within two
minutes of actual airtime.

Non-Discrimination: TEGNA, its stations and Premion do not discriminate in advertising contracts on the basis of race, gender or ethnicity. Any provision in any order or agreement for advertising that purports to
discriminate on the basis of race, gender or ethnicity, even if handwritten, typed or otherwise made a part of the particular contract, is hereby rejected.

powered by WideOrbit
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INVOICE

Send Payment To:

KING Invoice # 2947456-1 Invoice Month | July 2024
P.O. Box 637386 Invoice Date |07/28/24 Invoice Period | 07/01/24 - 07/28/24
Cincinnati, OH 45263-7386 Advertiser POL/ Dave Upthegrove / D / Commissioner / WA
A, Product POLITICICAL
Estimate # 1599

Spots/
Line Start Date End Date Description Start/End Time MTWTFSS Length  Week Rate Type
5 07/23/24 07/26/24 NBC NITELY NWS 6:00 PM-6:30 PM  -1-1--- :15/:15 2 $2,400.00 BK
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
3 KING Th 07/25/24 5:59 PM NBC NITELY NWS 6:00 PM-6:30 PM :15 DUTV2401H $1,200.00 BK
5:59 PM :15 DUTV2402H $1,200.00
6 07/23/24 07/26/24 EVENING 7:30 PM-8:00 PM  -111--- :15/:15 3 $1,000.00 BK
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/22/24 07/28/24 -111--- 3 $1,000.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
1 KING Tu 07/23/24 7:51 PM EVENING 7:30 PM-8:00 PM :15 DUTV2401H $500.00 BK
7:53 PM :15 DUTV2402H $500.00
2 KING W 07/24/24 7:49 PM EVENING 7:30 PM-8:00 PM :15 DUTV2401H $500.00 BK
7:51 PM :15 DUTV2402H $500.00
3 KING Th 07/25/24 EVENING 7:30 PM-8:00 PM :00 $1,000-00 BK
:00 $0-60
Unresolved
7 07/23/24 07/26/24 KING-5 NWS 11:00 PM-11:35 PV -11---- :15/:15 2 $800.00 BK
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/22/24 07/28/24 -11---- 2 $800.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
1 KING Tu 07/23/24 11:23 PM KING-5 NWS 11:00 PM-11:35 PN :15 DUTV2401H $400.00 BK
11:24 PM :15 DUTV2402H $400.00
2 KING W 07/24/24 11:14 PMKING-5 NWS 11:00 PM-11:35 PN :15 DUTV2401H $400.00 BK
11:16 PM :15 DUTV2402H $400.00
9 07/23/24 07/28/24 OLYMPICS WEEKEND 5:00 AM-10:00 AM  ----- 22 :15/:15 4 $1,800.00 BK
DT
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/22/24 07/28/24  ----- 22 4 $1,800.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
3 KING Sa 07/27/24 6:12 AM OLYMPICS WEEKEND DT 5:00 AM-10:00 AM :15 DUTV2401H $900.00 BK
6:14 AM :15 DUTV2402H $900.00
2 KING Sa 07/27/24 7:26 AM OLYMPICS WEEKEND DT 5:00 AM-10:00 AM 15 DUTV2401H $900.00 BK
7:28 AM :15 DUTV2402H $900.00
5 KING Su 07/28/24 7:26 AM OLYMPICS WEEKEND DT 5:00 AM-10:00 AM 15 DUTV2401H $900.00 BK
7:28 AM :15 DUTV2402H $900.00
6 KING Su 07/28/24 9:18 AM OLYMPICS WEEKEND DT 5:00 AM-10:00 AM 15 DUTV2401H $900.00 BK
9:19 AM :15 DUTV2402H $900.00
10 07/23/24 07/29/24 Local News @ LN Olymp Various 1----11 :15/:15 3 $2,400.00 BK
ics
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/23/24 07/29/24  1----11 3 $2,400.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
1 KING Sa 07/27/24 11:18 PM Local News @ LN Olympics Various :15 DUTV2401H $1,200.00 BK
11:20 PM :15 DUTV2402H $1,200.00

Standard Terms: If you are purchasing broadcast spot advertising, station website advertising, or OTT advertising from a TEGNA national seller or TEGNA broadcast station, the transaction is subject to the TEGNA
Standard Advertising Terms and Conditions (“TEGNA Terms”), which are available at http://bit.ly/2eyrbCA, as well as on the Advertise page from the Connect menu of the Station’s website. If you are purchasing
only OTT advertising directly from Premion and not from a local station, the transaction is subject to the Premion Standard Advertising Terms and Conditions (“Premion Terms”), which are available at
https://premion.com/advertising-terms-and-conditions/.

You will be deemed to have accepted the TEGNA Terms or Premion Terms, as applicable, upon the earliest of (i) the date the campaign contemplated by this Contract first launches, or (ii) the date on which you
pay any amounts specified on an invoice related to this Contract. We warrant that the actual broadcast information shown on our invoice was taken from the program log. We warrant spots are posted within two
minutes of actual airtime.

Non-Discrimination: TEGNA, its stations and Premion do not discriminate in advertising contracts on the basis of race, gender or ethnicity. Any provision in any order or agreement for advertising that purports to
discriminate on the basis of race, gender or ethnicity, even if handwritten, typed or otherwise made a part of the particular contract, is hereby rejected.

powered by WideOrbit
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INVOICE

Send Payment To:

KING Invoice # 2947456-1 Invoice Month | July 2024
P.O. Box 637386 Invoice Date |07/28/24 Invoice Period | 07/01/24 - 07/28/24
Cincinnati, OH 45263-7386 Advertiser POL/ Dave Upthegrove / D / Commissioner / WA
A, Product POLITICICAL
Estimate # 1599

Spots/
Line Start Date End Date Description Start/End Time MTWTFSS Length  Week Rate Type
10 07/23/24 07/29/24 Local News @ LN Olymp Various 1----11 :15/:15 3 $2,400.00 BK
ics
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
2 KING Su 07/28/24 11:33 PM Local News @ LN Olympics Various :15 DUTV2401H $1,200.00 BK
11:34 PM :15 DUTV2402H $1,200.00
13 07/23/24 07/29/24 NIGHTLY NEWS OLYM 6:00 PM-6:30 PM  1---1-- :15/:15 2 $5,000.00 BK
PICS
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/23/24 07/29/24 1---1-- 2 $5,000.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
1 KING F 07/26/24 5:59 PM NIGHTLY NEWS OLYMPICS  6:00 PM-6:30 PM 115 DUTV2401H $2,500.00 BK
5:59 PM :15 DUTV2402H $2,500.00
14 07/23/24 07/28/24 OLYMPICS WEEKEND 10:00 AM-3:00 PM ----- 11 :15/:15 2 $11,000.00 BK
DT
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/22/24 07/28/24  ----- 11 2 $11,000.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
2 KING Sa 07/27/24 10:22 AM OLYMPICS WEEKEND DT 10:00 AM-3:00 PM :15 DUTVZ2401H $5,500.00 BK
10:24 AM :15 DUTV2402H $5,500.00
4 KING Su 07/28/24 2:43 PM OLYMPICS WEEKEND DT 10:00 AM-3:00 PM :15 DUTV2401H $5,500.00 BK
2:44 PM :15 DUTV2402H $5,500.00
15 07/24/24 07/24/24 KING 5NWS-6.30 6:30 PM-7.00 PM  --1---- :15/:15 1 $1,400.00 BK
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/22/24 07/28/24 -=l-e-- 1 $1,400.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
1 KING W 07/24/24 6:48 PM KING 5NWS-6.30 6:30 PM-7:00 PM :15 DUTV2401H $700.00 BK
6:50 PM :15 DUTV2402H $700.00
16 07/23/24 07/26/24 Local News @ LN Olymp Various ———=1-- :15/:15 1 $2,400.00 BK
ics
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/22/24 07/28/24 -—--1-- 1 $2,400.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
1 KING F 07/26/24 11:41 PM Local News @ LN Olympics Various :15 DUTV2401H $1,200.00 BK
11:42 PM :15 DUTV2402H $1,200.00
Total Spots 22
Include Invoice # on Check - Payment Terms 30 Days Gross Total $57,800.00
Agency Commission $8,670.00
Net Amount Due $49,130.00

Standard Terms: If you are purchasing broadcast spot advertising, station website advertising, or OTT advertising from a TEGNA national seller or TEGNA broadcast station, the transaction is subject to the TEGNA
Standard Advertising Terms and Conditions (“TEGNA Terms”), which are available at http://bit.ly/2eyrbCA, as well as on the Advertise page from the Connect menu of the Station’s website. If you are purchasing
only OTT advertising directly from Premion and not from a local station, the transaction is subject to the Premion Standard Advertising Terms and Conditions (“Premion Terms”), which are available at
https://premion.com/advertising-terms-and-conditions/.

You will be deemed to have accepted the TEGNA Terms or Premion Terms, as applicable, upon the earliest of (i) the date the campaign contemplated by this Contract first launches, or (ii) the date on which you
pay any amounts specified on an invoice related to this Contract. We warrant that the actual broadcast information shown on our invoice was taken from the program log. We warrant spots are posted within two
minutes of actual airtime.

Non-Discrimination: TEGNA, its stations and Premion do not discriminate in advertising contracts on the basis of race, gender or ethnicity. Any provision in any order or agreement for advertising that purports to
discriminate on the basis of race, gender or ethnicity, even if handwritten, typed or otherwise made a part of the particular contract, is hereby rejected.

powered by WideOrbit



Contract Agreement Between: Print Date 07/17/24 Page 1 of 6

CONTRACT

KING Contract / Revision Alt Order #
1501 First Avenue South, Suite 300 2946048/ WOC14754605
x-"_s. Seattle, WA 98134 Advertiser Original Date / Revision
(206)448-5555 POL/ Dave Upthegrove / D / Commissioner /\| 07/17/24 | 07/17/24
Contract Dates Estimate #
07/16/24 - 07/22/24 1593
Product
POLITICICAL
And: Billing Cycle |Billing Calendar Cash/Trade
Grassroots Media LLC/ POL EOMEOC | Broadcast Cash
146 Montegomery Ave, Suite 201 Property Account Executive [Sales Office
Bala Cynwyd, PA 19004 KING Kristen Waskie TEGNA Sales P

Special Handling

Demographic
Adults 18+

Agy Code Advertiser Code Product 1/2

9923059 98 101
Agency Ref Advertiser Ref
50414AG M236945
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Length Week Rate PCode Type Spots Amount
N 1 KING 07/16/24 07/20/24 KING 5PM NEWS 5:00 PM-6:00 PM :30 P04 NM 1 $300.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/15/24 07/21/24  ----- 1- 1 $300.00
N 2 KING 07/16/24 07/21/24 KING-5 NWS 11:00 PM-11:35 F :30 P04 NM 1 $250.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/15/24 07/21/24  ------ 1 1 $250.00
N 3 KING 07/16/24 07/22/24 KING-5 NWS 11:00 PM-11:35 F :30 P04 NM 3 $1,200.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/16/24 07/22/24 1--11-- 3 $400.00
N 4 KING 07/16/24 07/20/24 KING-5 NWS 11:00 PM-11:35 F :30 P04 NM 1 $400.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/15/24 07/21/24  ----- 1- 1 $400.00
N 5 KING 07/16/24 07/22/24 NBC NITELY NWS  6:00 PM-6:30 PM :30 P04 NM 3 $3,600.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/16/24 07/22/24 1--11-- 3 $1,200.00
Totals 9 $5,750.00
Time Period # of Spots  Gross Amount  Agency Comm. Net Amount
07/01/24 -07/22/24 9 $5,750.00 ($862.50) $4,887.50
Totals 9 $5,750.00 ($862.50) $4,887.50
Signature: Date:

(* Line Transactions: N = New, E = Edited, D = Deleted)

Standard Terms: If you are purchasing broadcast spot advertising, station website advertising, or OTT advertising from a TEGNA national seller or TEGNA broadcast station, the transaction is subject to the TEGNA
Standard Advertising Terms and Conditions (“TEGNA Terms”), which are available at http:/bit.ly/2eyrbCA, as well as on the Advertise page from the Connect menu of the Station’s website. If you are purchasing
only OTT advertising directly from Premion and not from a local station, the transaction is subject to the Premion Standard Advertising Terms and Conditions (“Premion Terms”), which are available at
https://premion.com/advertising-terms-and-conditions/.

You will be deemed to have accepted the TEGNA Terms or Premion Terms, as applicable, upon the earliest of (i) the date the campaign contemplated by this Contract first launches, or (ii) the date on which you pay
any amounts specified on an invoice related to this Contract. We warrant that the actual broadcast information shown on our invoice was taken from the program log. We warrant spots are posted within two minutes
of actual airtime.

Non-Discrimination: TEGNA, its stations and Premion do not discriminate in advertising contracts on the basis of race, gender or ethnicity. Any provision in any order or agreement for advertising that purports to
discriminate on the basis of race, gender or ethnicity, even if handwritten, typed or otherwise made a part of the particular contract, is hereby rejected.

powered by WideOrbit



TEGNA STANDARD ADVERTISING TERMS AND CONDITIONS

These TEGNA Inc. (“TEGNA”) Standard Advertising Terms and Conditions (these “Standard Terms”) govern the purchase and placement of broadcast
television, radio and/or online advertising campaigns, including campaigns distributed via TEGNA’s affiliate, Premion, LLC (each a “Campaign”), by or on
behalf of the advertiser or agency (“Advertiser”) identified in an order confirmation (the “Confirmation”) issued by an applicable TEGNA station
(“Station”) in response to an order submitted to Station by or on behalf of the Advertiser (“Order”). These Standard Terms, together with the
Confirmation, are collectively referred to herein as the “Agreement.”

1. Orders. The details regarding Advertiser’s purchase of particular Campaigns (e.g., run dates, ad sizes, etc.) will be described in the Order
submitted by the Advertiser and confirmed in the Confirmation. In the event of any conflict between the Order and the Confirmation, the Confirmation
will control. The Order is not considered part of this Agreement. Station will be under no obligation to accept any particular Order.

2. Term. The term of this Agreement will commence as of the date this Agreement is deemed accepted by Advertiser (as described in Section 16.8,
below) and will continue in effect unless and until terminated as set forth herein (“Term”).

3. Economic Terms.

3.1. Fees. Fees for each Campaign or any Digital Marketing Services (as defined in Section 6, below) purchased by Advertiser hereunder will be
calculated based on Station’s standard rate card, or such other rate agreed to by Advertiser and Station from time to time. Station’s invoices shall be in
accordance with Station’s records and shall be deemed final with respect to all charges set forth therein.

3.2. Payment. Except as otherwise provided in Section 3.3, below, or as agreed to by Station from time to time in its discretion, payment in full is
due no later than five (5) business days prior to the Campaign start date.

3.3. Credit Terms. Notwithstanding Section 3.2, above, Station may grant credit terms to Advertiser, subject to Station’s completion of a satisfactory
credit check. If Station has granted Advertiser credit terms, payment is due within thirty (30) days of invoice date. Notwithstanding the foregoing, Station
reserves the right to revoke Advertiser’s credit in the event Station reasonably determines that Advertiser is no longer creditworthy. In such an instance,
Station may require payments for future Campaigns to be on a cash-in-advance basis (and, in such an event, such payments must be made no later than
five (5) business days prior to the Campaign start date in accordance with Section 3.2, above).

3.4. Payment via Payment Cards. Station will accept payment via payment cards, but only under the following circumstances: (i) invoices for
Advertisers in good standing that have passed a credit check as described in Section 3.3, or (ii) for Campaigns paid in advance of launch (cash-in-advance).

3.5. Expenses. All expenses related to the delivery of Advertiser Content (as defined below) or other materials to Station and the return of such
materials by Station (if return is directed in writing by Advertiser) shall be paid by Advertiser, it being understood that digital assets will not be returned.

3.6. Taxes. In the event that any federal, state or local taxes are imposed on Advertiser’s use of the Services hereunder, such taxes shall be assumed
and paid by Advertiser.

3.7. Late Payment. If Advertiser fails to timely pay, Station may suspend the Campaigns running hereunder and/or immediately terminate this
Agreement. If any amount is not paid by Advertiser when due, such amount shall bear interest at the rate of eighteen percent (18%) per annum or the
maximum amount permitted by law (whichever is lower), computed from the original due date until paid. Without limiting the foregoing, if Advertiser’s
account remains unpaid for thirty (30) days or more past the due date, Station reserves the right to suspend all Campaigns until all such overdue amounts
(and any applicable interest charges, as specified above) are paid. In addition, Advertiser agrees to reimburse Station for all expenses incurred by Station
in connection with the collection of amounts payable hereunder, including court costs and attorneys’ fees. All deliverables will be the property of Station
until payment in full is received.

3.8. Billing. Any claims by Advertiser for a credit related to Campaigns run under this Agreement (e.g., billing disputes, claims that Campaigns ran in
the wrong time slot, etc.) must be submitted in writing to Station within ninety (90) days of the invoice date or the claim will be waived. If Advertiser
disputes any amounts owed hereunder, Advertiser will pay all amounts not in dispute no later than the due date for the applicable invoice.

3.9. Performance-Based Billing.

3.9.1. Ratings (Broadcast Ads). No increase or deduction will be made from the charges owed to Station because the rating or audience share of one
or more programs is more or less than Station or Advertiser had anticipated or predicted. Advertiser acknowledges and agrees that the ratings used for
the purpose of calculating the price of advertising sold hereunder is only an estimate and that, except as Station and Advertiser may explicitly agree in
writing with respect to a particular Campaign, Station does not guarantee that the program(s) in which the advertising runs will achieve such ratings.
Accordingly, no rebate will be made by Station if actual program ratings fall below the estimated amounts and no additional consideration will be due and
payable by Advertiser if actual program ratings exceed the estimated amount.

3.9.2. Impressions (Digital Ads). To the extent the Confirmation contemplates a guaranteed number of impressions for a digital ad Campaign, Station
will run such Campaign until the total number of impressions has been delivered. In addition, for any Campaign distributed via Premion, if the
Confirmation contemplates that the guaranteed Premion-distributed impressions will be delivered in a specific geographic market and Premion is not able
to secure the inventory to run such impressions within a time frame specified by Advertiser, then Premion will deliver the available impressions and
Advertiser only will be obligated to pay for impressions actually delivered (and Station will either roll any pre-paid amounts associated with impressions
not delivered into the following month’s Campaign or, if there are no subsequent Campaigns scheduled, refund such pre-paid amounts). Notwithstanding
the foregoing, for a time-sensitive Campaign, if Station fails to deliver the specified number of impressions for any reason other than for Advertiser’s
breach of this Agreement, Station shall provide Advertiser with a make-good of equivalent value or pro rata refund, as mutually agreed upon.

4. Advertising Materials.

4.1. Content. Advertiser may, from time to time, provide Station with advertising materials, including, without limitation, text, keywords, data,
video, audio, images, illustrations, graphics, trademarks, service marks, and logos (collectively, “Advertiser Content”) for use in connection with Station’s



creation and distribution of the Campaigns purchased hereunder and/or the performance of Digital Marketing Services.

4.2. Licenses. Advertiser hereby grants Station and its designees (including, as applicable, TMS, as defined in Section 6, and the owners of the
programming and the platforms over which Campaigns may be distributed) a non-exclusive, irrevocable, worldwide, transferable, sub-licensable right and
license (i) to use, reproduce, perform, display, distribute, and modify (for technical reasons) the Advertiser Content (or any portion thereof) via broadcast
television (including any Station-authorized retransmission of Station’s signal or the content thereof), terrestrial radio, and/or Station’s Digital Media
Property(ies); (ii) to modify, copy, reformat, broadcast, transmit, retransmit and otherwise manipulate the Advertiser Content (in ease case, for technical
reasons as necessary to distribute the ad hereunder) in connection with such display ; and (iii) to use Advertiser’'s name and logo in connection with
servicing the Campaigns. For purposes of these Standard Terms, “Digital Media Properties” include, without limitation, (a) Station’s traditional and
mobile website(s), tablet or mobile applications, social media platforms, etc. (“Digital Properties”) and (b) third-party digital streaming products and
services, such as “TV Everywhere” services offered by traditional cable providers, over-the-top video streaming platforms (e.g., Hulu, YouTube TV, etc.),
and connected TV devices (e.g., Apple TV, Roku, etc.), in each case to the extent contemplated in connection with any Campaigns (collectively, “Streaming
Platforms”). In addition, in connection with the Digital Marketing Services, Advertiser hereby grants to Station and TMS, as applicable, a non-exclusive,
irrevocable (during the Term), worldwide, transferable, sub-licensable right and license (x) to distribute the Deliverables (as defined in Section 4.4) and
Advertiser Content through TMS’s network of third party advertising channels or websites, which may include various forms of media, applications, and
devices through which TMS distributes advertising; and (y) to list, represent, register, or establish accounts or keywords in connection with providing the
Digital Marketing Services.

4.3. Clearances. Advertiser will be responsible, at its own cost and expense, for obtaining all clearances, authorizations, permissions, licenses, and
releases (collectively, “Clearances”) from third parties necessary to enable Station to distribute the Advertiser Content under this Section 4, including,
without limitation, (i) Clearances for any of the following creative elements appearing in or otherwise displayed via the Advertiser Content: photos, video
footage, music (including, without limitation, any synchronization and mechanical licenses), audio tracks, trademarks, service marks, and rights of
publicity and other indicia of identity, and (ii) Clearances from any individuals or entities whose trademarks, service marks, other corporate indicia, names,
voices, likenesses, and other indicia of identity may appear in any of the Advertiser Content.

44. Advertiser Approval Right. To the extent that Station and/or its affiliates (including, without limitation, TMS) are developing any creative or
other deliverables on behalf of Advertiser under any Confirmation (“Deliverables”), Advertiser will have two (2) days from receipt of any such Deliverable
to review and approve the Deliverable. Advertiser must notify Station in writing of any rejection of the Deliverable within two (2) days after receipt
thereof or the Deliverable will be deemed approved by Advertiser. Advertiser will not unreasonably withhold its approval. Only one (1) round of revisions
shall be provided unless otherwise agreed by Station. Additional corrections or modifications will be subject to an additional charge and may result in
delays in the Campaign start date.

4.5. Technical Quality; Typographical Errors; Incorrect Insertions or Omissions. Station will not be responsible for any material that is not properly
displayed or that cannot be accessed or viewed because the material was not received by Station in the proper form, in a timely manner, or in an
acceptable technical quality for display on Station’s broadcast feed, on the Digital Property(ies) and/or on the Streaming Platforms, as applicable. This
Agreement cannot be invalidated, and Station will not be liable for typographical errors, incorrect insertions or incorrect publication or omissions in any
Advertiser Content displayed or published pursuant to this Agreement or omitted from broadcast or online publication.

4.6. Failure to Display Advertiser Content. Station is not required to display any Advertiser Content or other material for the benefit of any person or
entity other than Advertiser. If there is an interruption or omission of the broadcast and/or publication of any Advertiser Content or other material
contracted to be broadcast and/or published hereunder, Station may suggest a substitute time period for the broadcast and/or publication of the
interrupted or omitted Advertiser Content or material or run the Campaigns on Station’s broadcast television feed or on the Digital Properties or
Streaming Platforms during an equivalent alternate time period, as determined by Station and/or Premion, as applicable. Alternatively, in cases where
Advertiser has paid in advance and no such substitute time period is reasonably acceptable to Advertiser in Advertiser’s good faith business judgment,
Station shall provide a “make good” in the form of a reduction in the amount of fees due to Station (or credit of fees already paid) equal to the
proportionate amount of money assigned to the interrupted or omitted Campaign(s). Such substitution in time period or placement or reduction in fees
shall be Advertiser’s sole and exclusive remedy for any failure to display Campaigns or other advertising material and Station shall have no further liability
hereunder for such failure.

4.7. Deadlines. Advertiser will deliver to Station all applicable Advertiser Content by Station’s standard deadline (as designated by Station from time
to time), in a format suitable for display on broadcast television or on the Digital Properties or Streaming Platforms, as applicable, via a transmission
method mutually agreed upon by the parties. Advertiser shall have the right to change any Campaigns after submission, provided that it submits any such
changes to Station no later than Station’s standard deadline (as designated by Station). Advertiser shall pay all expenses connected with the delivery of
the Campaign to Station. Changes to any Campaigns after first broadcast or publication will result in additional charges, which will be disclosed to
Advertiser in advance.

4.8. Submission of Advertising Materials. Unless otherwise agreed to by the parties in writing, Advertiser will provide all creative services and
necessary text, data, images, illustrations or graphics and/or other materials with respect to the Campaigns. Advertiser will submit the Advertiser Content
in accordance with applicable Station policies in effect from time to time, including policies regarding artwork specifications, format and submission
deadlines.

5. Ad Serving on Digital Properties.

5.1. Digital Ads.

5.1.1. Station Ad Serving. If Station will be responsible for serving digital (i.e., non-Premion) Campaigns, then Station will track delivery of such
Campaigns. The parties agree that Station’s final impression measurements will be used to determine the fees due under this Agreement.
Notwithstanding the foregoing, if Advertiser’s own impression measurements show a discrepancy of ten percent (10%) or more, then Advertiser may
notify Station and the parties will thereafter meet and discuss in good faith an appropriate resolution, it being understood that Station may invoice
Advertiser for amounts not in dispute while the dispute resolution discussions are ongoing.

5.1.2. Third-Party Ad Serving. If a third party will be responsible for serving the digital Campaigns, and such third party will track delivery of such
Campaigns, then notwithstanding Section 5.1.1 above, the third party’s final audited impression measurements will be used to determine the fees due
under this Agreement. If the parties agree to use a third-party ad server under the terms of this Agreement, Advertiser agrees to provide Station with a




user login name and password to access the third party’s impression measurements for purposes of verification of such measurements.

5.1.3. National Ads. Notwithstanding Sections 5.1.1 and 5.1.2, for national Campaigns the Advertiser will be responsible for tracking delivery, and
Station will invoice based on Advertiser’s tracking metrics for such Campaigns. Advertiser agrees to provide Station with direct login access to Advertiser’s
impression measurements for purposes of verification of such measurements.

5.2. Premion Ad Serving.

5.2.1. Campaigns Served by Premion. For Campaigns running on Streaming Platforms via Premion, if Premion is responsible for serving the Campaigns
then Premion will track delivery of such Campaigns through such servers. In such an event Premion’s final impression measurements will be used to
determine the fees due under this Agreement. Notwithstanding the foregoing, if Advertiser’'s own impression measurements show a discrepancy of ten
percent (10%) or more, then Advertiser may notify Station and the parties will thereafter meet and discuss in good faith an appropriate resolution, it being
understood that Station may invoice Advertiser for amounts not in dispute while the dispute resolution discussions are ongoing.

5.2.2. Campaigns Served by a Third Party. If a third party designated by Advertiser will be responsible for serving Advertiser’s Campaigns, then such
third party will track delivery of such Campaigns and notwithstanding Section 6.1 above, the third party’s final audited impression measurements will be
used to determine the fees due under this Agreement. If the parties agree to use a third-party ad server under the terms of this Agreement, Advertiser
agrees to provide Premion with a user login name and password to access the third party’s impression measurements for purposes of verification of such
measurements.

5.2.3. Reporting. For Premion Campaigns, Station will use commercially reasonable efforts to make Campaign-specific reporting available to
Advertiser within five (5) business days after the end of the Campaign. Reports will be generated via Premion’s online reporting dashboard, and will be
delivered to Advertiser either via direct access to the dashboard (if requested by Advertiser) or via email. If Advertiser requests third-party reporting (e.g.,
Nielsen data), Station will use commercially reasonable efforts to provide such reporting for an additional fee (payable by Advertiser in advance), and
subject to availability from the applicable third party.

5.2.4. Audience Targeting. To the extent a Campaign running on Streaming Platforms via Premion contemplates audience targeting, the terms of this
Section 5.2.3 apply. Premion fulfills targeting requests through application of data segments obtained from third-party data providers. Demographic
targeting may be fulfilled (i) contextually based on available impressions, (ii) based on validated and indexed audiences, in each case, as specified in the
Confirmation, or (iii) based on third-party data segments. While Premion will deliver Campaigns to the targeting parameters outlined in the applicable
Confirmation, Premion makes no promises or guarantees regarding the composition of any data segments used in a targeted Campaign.

6. Digital Marketing Services. As further described in this Section 6, Station, directly or through its affiliate, G/O Digital Marketing, LLC d/b/a
TEGNA Marketing Solutions (“TMS”), may provide certain digital marketing services, such as, but not limited to, paid search, email marketing, etc. (“Digital
Marketing Services”) to Advertiser from time to time. Such Digital Marketing Services will be described in a Confirmation. To the extent Digital Marketing
Services are sold by Station hereunder but fulfilled by TMS, Station will be responsible for ensuring TMS'’s performance of the Digital Marketing Services
and Advertiser will look solely to Station, and not to TMS, for any claims arising out of the performance of such Digital Marketing Services.

6.1. Scope of Digital Marketing Services. In connection with the Digital Marketing Services, TMS, acting through Station, may create and provide to
Advertiser the final versions of Deliverables described in each applicable Confirmation (e.g., advertisements, keywords, business listings, email content,
social media posts, websites, etc.). If the parties agree to change any terms contemplated by a Confirmation (e.g., time frames, costs, Deliverables, etc.),
Advertiser must submit a new Order (and Station will issue a new Confirmation) to memorialize such changes.

6.2. Ownership Rights. Except for any code included as part of any custom website developed in connection with any Digital Marketing Services
hereunder, which will be the property of Advertiser upon Advertiser’s payment in full for the applicable Digital Marketing Services pertaining to the
development of such website, all Deliverables developed in connection with the Digital Marketing Services will at all times remain the property of Station
and/or TMS. Station hereby grants to Advertiser a limited, non-exclusive, non-transferable, non-sublicensable license to use and publicly display such
Deliverables on Advertiser’s own digital properties (including social media services) during the Term. Advertiser may not, without Station’s prior written
approval in each instance, (i) authorize the reproduction or use of any such Deliverables in any medium, (ii) use the Deliverables developed in connection
with the Digital Marketing Services in any format other than the format provided by Station and/or TMS; or (iii) alter or modify any such Deliverables.

7. Station’s Rights.
7.1. Reservation of Rights. Station may reject, remove or cancel any Campaign or position commitment at any time in its sole discretion. Station also

may edit, reject or remove any Campaign or other material submitted by or on behalf of Advertiser from its broadcast platform, Digital Properties and/or
any Streaming Platform at any time and for any reason, including, without limitation, because the Advertiser Content within the Campaign violates then-
current ad guidelines of Station or the operator of the applicable Streaming Platform. Unless otherwise specified in the Confirmation, Station also shall
have full latitude with respect to the specific days and times at which to run the Campaigns.

7.2. Broadcast Times. Station will broadcast the Campaigns on the days and approximate hourly times on the Confirmation, based on Station’s local
time zone. Station does not guarantee that particular programs will be broadcast during the hours on the Confirmation. Station may deduct up to thirty-
five (35) seconds for Station break purposes from any program of five minutes to thirty minutes in length. Station may deduct up to ninety (90) seconds
for Station break purposes from any program of thirty minutes or one hour in length.

7.3. Rotation Policy. When a broadcast Campaign is purchased within a specific program or time period, including news and sporting events, Station
shall include the preceding and following breaks in the normal rotation of the program or time period. Multiple day schedule in broad day parts are
rotated mechanically by computer, but Station does not guarantee perfect rotation. Notwithstanding the foregoing, Station, in its sole discretion, may
grant credits or make goods if Station determines that Station did not include a proper rotation based on the Confirmation and such improper rotation
had a material adverse effect on Campaign performance.

8. Ownership. All Advertiser Content or other materials furnished by Advertiser for use hereunder will remain the property of Advertiser and,
subject to Advertiser’s fulfillment of its payment obligations, will be returned upon request. The results of any and all work performed by Station,
including development of advertising material, creative work, or other content for Advertiser, will be the property of Station. Advertiser may not modify
such material or authorize the reproduction or use of such material in any medium without Station’s prior written consent. Unless otherwise agreed by



the parties, Advertiser and its affiliates may use such creative content only in the format provided by Station.

9. User Information. As between Station and Advertiser, any user or usage data or information collected via or related to Station’s Digital
Properties, or any information collected from digital properties operated by Station’s affiliates or the operator of any Streaming Platform, shall be the
property of Station. Advertiser shall have no rights in such information by virtue of this Agreement.

10. Termination.

10.1. Termination. Either party may terminate this Agreement upon written notice to the other party in the event of a material breach of this
Agreement or any Confirmation by the other party that remains uncured for a period of fifteen (15) days (except for payment breaches, for which the cure
period will be limited to five (5) days) following receipt of written notice of such breach from the non-breaching party; or (ii) if the other party becomes
the subject of a petition in bankruptcy or any other proceeding relating to insolvency, receivership, liquidation or assignment for the benefit of creditors,
or ceases business as a going concern. Either party may terminate any Campaign without cause at any time upon thirty (30) days’ prior written notice to
the other party, it being understood that any such terminated Campaign will continue to run during the termination notice period and Advertiser will
remain responsible for all fees for such Campaign during such period.

10.2. Effect of Termination. Upon any termination of this Agreement, Advertiser shall pay to Station all accrued and unpaid fees for Campaigns
delivered by Station through the effective date of termination. Sections 3, 6.2, 7, 8, 9, 10.2, 11, 12, 13, 14, 15 and 16 will survive any termination of this
Agreement.

11. Representations and Warranties; Disclaimer.

11.1. Advertiser Warranties. Advertiser represents and warrants that (i) it has the full right, power and authority to grant the licenses and related
rights granted herein and has acquired any and all Clearances that are necessary in connection with Station’s exercise of such rights and licenses, (ii) the
Advertiser Content is true and accurate, complies with all applicable laws and regulations (including any Federal Communications Commission regulations
that are applicable to Advertiser and/or to Station) and is not misleading, defamatory, libelous or slanderous, (iii) Station’s use of the Advertiser Content in
connection with delivering the Campaigns will not infringe upon or violate the rights or property interests of any third party, including without limitation,
any patent, copyright, trademark, trade secret or other intellectual property or proprietary right of any other party, or any right of privacy or publicity, and
(iv) Advertiser will maintain a privacy statement on its principal website (“Privacy Statement”) that complies with applicable laws, rules and regulations
(including any applicable industry self-regulatory programs (e.g., the Digital Advertising Alliance Self-Regulatory Principles) and accurately and
transparently discloses its privacy practices to users of such website, including any privacy practices implicated by the undertakings contemplated by this
Agreement. Advertiser will notify Station in writing promptly if any of the foregoing representations and warranties becomes untrue.

11.2. Disclaimer. EXCEPT AS EXPRESSLY SET FORTH IN THIS AGREEMENT, NEITHER PARTY MAKES ANY REPRESENTATIONS OR WARRANTIES, EXPRESS
OR IMPLIED, INCLUDING WITHOUT LIMITATION ANY IMPLIED WARRANTY OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE OR NON-
INFRINGEMENT. ALL SERVICES (INCLUDING ALL DIGITAL MARKETING SERVICES) ARE PROVIDED “AS IS” AND “WITH ALL FAULTS.” STATION, ITS
AFFILIATES, SERVICE PROVIDERS AND VENDORS SHALL HAVE NO LIABILITY OR RESPONSIBILITY TO ADVERTISER OR ANY OTHER PERSON WITH RESPECT TO
ANY CLAIMS ARISING OUT OF OR IN CONNECTION WITH ANY ADVERTISER CONTENT OR OTHER MATERIALS DISPLAYED ON ADVERTISER’S WEBSITE(S).
STATION DOES NOT REPRESENT OR WARRANT THAT ANY CAMPAIGNS, ADS, DELIVERABLES OR OTHER MATERIAL WILL BE DISPLAYED ON ANY STATION,
STATION WEBSITE OR DIGITAL PLATFORM WITHOUT INTERRUPTION OR ERROR (OR THAT ANY ERRORS WILL BE CORRECTED), OR THAT ANY SERVICES
(INCLUDING ANY DIGITAL MARKETING SERVICES) WILL MEET ADVERTISER’S REQUIREMENTS OR EXPECTATIONS OR BE FREE OF VIRUSES OR OTHER
HARMFUL OR MALICIOUS CODE. STATION WILL NOT BE LIABLE FOR ANY DAMAGES OR LOSSES INCURRED BY ADVERTISER RELATING TO THE
UNAVAILABILITY OF THE BROADCAST SIGNAL, INTERNET OR WEBSITE(S) ON WHICH ADVERTISER’S ADVERTISEMENTS ARE AIRED OR PUBLISHED.
STATION MAKES NO REPRESENTATIONS OR WARRANTIES RELATING TO THE RESULTS OF ANY CAMPAIGNS, INCLUDING WITHOUT LIMITATION, THE
NUMBER OF IMPRESSIONS, CLICK-THROUGHS, OR LEADS AND ANY PROMOTIONAL EFFECT OR RETURN ON INVESTMENT, OR THAT ANY PARTICULAR
AUDIENCES WILL BE REACHED.

12. Indemnity.

12.1. Indemnity. Advertiser will indemnify and hold Station, TEGNA and each of their respective subsidiaries, affiliates, officers, directors, employees,
agents, vendors, and service providers (each a “Station Indemnitee”) harmless from and against any and all losses, liabilities, damages, costs and expenses
(including reasonable attorneys' fees) (collectively, “Losses”) arising out of a third-party claim, suit or proceeding resulting from (i) the distribution of the
Advertiser Content and other materials provided by Advertiser, or any websites or content that is linked to from any such Advertiser Content or other
materials, including, without limitation, any claim such Advertiser Content or material (x) is libelous or defamatory or violates any applicable laws or
regulations, or (y) infringes the rights of any third party, including any patent, copyright, trademark, trade secret, or other intellectual property or
proprietary rights, or any rights of privacy or publicity, (ii) claims based on Advertiser’s willful misconduct, negligence or strict liability for a defective
product; (iii) allegations that any Advertiser Content violates of any laws, rules or regulations applicable to Advertiser’s business operations, products
and/or services; (iv) any actual or alleged breach of Advertiser’s representations, warranties, or obligations under this Agreement; or (v) Advertiser’s
violation of its Privacy Statement.

12.2. Duty to Defend. Advertiser shall defend at its own expense any claim instituted by any person or entity against a Station Indemnitee resulting
from a claim covered by Section 12.1. The Station Indemnitee(s) will have the right, at its or their option, to defend such litigation jointly with Advertiser.
Advertiser may not agree to any settlement that imposes any obligation or liability on a Station Indemnitee without such indemnitee’s prior written
consent.

13. Limitation of Liability. IN NO EVENT SHALL STATION BE LIABLE TO ADVERTISER OR ANY OTHER ENTITY FOR ANY SPECIAL, CONSEQUENTIAL,
PUNITIVE, INCIDENTAL, OR INDIRECT DAMAGES, HOWEVER CAUSED, ON ANY THEORY OF LIABILITY, AND WHETHER OR NOT SUCH PARTY HAS BEEN
ADVISED OF THE POSSIBILITY OF SUCH DAMAGES. STATION’S LIABILITY ARISING OUT OF THIS AGREEMENT SHALL BE LIMITED TO THE AMOUNT OF FEES
PAID BY ADVERTISER TO STATION HEREUNDER DURING THE SIX (6) MONTHS PRECEDING THE EVENT GIVING RISE TO THE CLAIM.

14. Confidentiality. For purposes of this Agreement, “Confidential Information” means all information designated by Premion as “confidential” or
“proprietary” at the time of disclosure or that should reasonably be understood to be confidential or proprietary to Station based on the circumstances of
disclosure. Without limiting the generality of the foregoing, Confidential Information shall include all information specified in a Confirmation, including,
without limitation, rate, impressions ordered, flight schedule and targeting information (for digital Campaigns). Advertiser will protect Confidential




Information in the same manner that it protects its own information of a similar nature, but in no event with less than reasonable care. Advertiser shall
not disclose Confidential Information to anyone except an employee, agent, or contractor who has a need to know such information and who is bound by
confidentiality and non-use obligations at least as protective of Confidential Information as are those in this section. Advertiser will not use Station’s
Confidential Information other than as necessary to execute its Campaigns under this Agreement.

15. Agencies. If Advertiser is using an advertising agency in connection with this Agreement, Advertiser and such agency (the “Agency”) shall be
jointly and severally liable for compliance with the terms of this Agreement and any Confirmation. Station may pursue any applicable remedies in the
event of default of this Agreement (including any non-payment) against Advertiser or Agency or both without any requirement of first seeking a remedy
from one or the other. This Agreement renders void any statements concerning liability which may appear on correspondence from Agency or Advertiser.
Advertiser and Agency further agree that Station does not and will not accept Orders or space reservations claiming sequential liability. Advertiser shall be
solely responsible for any commission or other payment due to Agency.

16. Miscellaneous.

16.1. Non-Discrimination. Station does not discriminate in advertising contracts on the basis of race, gender or ethnicity. Any provision in any
Order or agreement for advertising that purports to discriminate on the basis of race, gender or ethnicity, even if handwritten, typed or otherwise
made a part of the particular contract, is hereby rejected.

16.2. Waiver/Severability. The waiver or breach of any provision of this Agreement shall not operate or be construed as a waiver of any other breach
of the same or any other term or condition. If any provision of this Agreement is found to be unenforceable, the remainder shall be enforced as fully as
possible and the unenforceable provision shall be deemed modified to the limited extent required to permit its enforcement in a manner most closely
approximating the intention of the parties as expressed herein.

16.3. Assignment. Advertiser may not assign any of its rights and/or obligations hereunder or this Agreement without Station’s prior written consent.

16.4. Governing Law. This Agreement will be governed by and construed in accordance with the laws of the State of New York, without regard to its
conflict of law provisions.

16.5. Waiver of Jury Trial. Each party specifically waives any right to trial by jury in any court with respect to any claim against the other arising out of
or connected in any way to this Agreement.

16.6. Force Majeure. Station will not be liable to Advertiser for delays and/or defaults in its performance or commitments under this Agreement due
to causes beyond its reasonable control, including but not limited to acts of God or of the public enemy, fire or explosion, flood, earthquake, actions of
the elements, war, riots, embargoes, quarantine, strikes, lockouts, disputes with workers or other labor disturbances, acts or requests of any
governmental authority, or failures of the Internet or communications providers.

16.7. Entire Agreement. This Agreement, including any Confirmation(s), is the entire agreement of the parties regarding the provision of the Services
and supersedes any and all prior written or oral agreements between the parties related to the subject matter hereof. Station will not be bound by any
term, condition, or other provision that is different from or in addition to the provisions of this Agreement, including any term, condition or other
provision contained in any Order, correspondence or other document provided by Advertiser. Station reserves the right to update these Standard Terms
at any time by posting a new version of such Standard Terms on Station’s website. Advertiser will be deemed to have accepted any such updated version
by continuing to order Campaigns once such updated Standard Terms have been posted.

16.8. Acceptance. Advertiser will be deemed to have accepted and assented to the terms of this Agreement upon the earlier of (i) the date on which
the earliest Campaign referenced in a Confirmation launches, and (ii) the first date on which Advertiser pays any amounts for the Campaigns described in
the Confirmation.




CANDIDATE ADVERTISEMENT AGREEMENT FORM

See Order for proposed schedule and charges. See Invoice for actual schedule and charges.

|, Grassroots Media , hereby request station time as follows:

[ | FEDERAL CANDIDATE
[ O | STATE OR LOCAL CANDIDATE

ALL QUESTIONS/BLOCKS MUST BE COMPLETED

Candidate name:

IDENTIFY CANDIDATE TYPE mp

Dave Upthegrove

Authorized committee:

Elect Upthegrove

Agency requesting time (and contact information):

|:| N/A " Grassroots Media

Candidate’s political party:
Democrat

Office sought (no acronyms or abbreviations):

Washington State Lands Commissioner

Date of election: |:| General El Primary

8/06/24

Treasurer of candidate’s authorized committee:

Janet Miller

The undersigned represents that:

(1) the payment for the broadcast time requested has been furnished by (check one box below):

I:l the candidate listed above who is a legally qualified candidate, or

El the authorized committee of the legally qualified candidate listed above;

(2) this station is authorized to announce the time as paid for by such person or entity; and

(3) this station has disclosed its political advertising policies, including applicable classes and rates, discount, promotion

and other sales practices (not applicable to federal candidates).

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE BASIS OF RACE OR ETHNICITY
IN THE PLACEMENT OF ADVERTISING.

Candidate/Committee/Agency Station Representative
Signature: Signature:
Weehtadd Dettprre Sara (/(/Wu,
Name: \mike D'Ettorre Name: Sara Weaver
Date of Request to Purchase Ad Time: 7/17/24 Date of Station Agreement to Sell Time: 7.17.24




Federal Candidate Certification:

The undersigned hereby certifies that the broadcast matter to be aired pursuant to this disclosure either (1) does not refer
to an opposing candidate or, if it does, (2) contains a clearly identifiable photograph or similar image of the candidate

for a duration of at least four seconds and a simultaneously displayed printed statement identifying the candidate, that
the candidate approved the broadcast and that the candidate and/or the candidate’s authorized committee paid for the
broadcast or if radio programming, contains a personal audio statement by the candidate that identifies the candidate,
the office being sought and that the candidate has approved the broadcast.

Candidate/Authorized Committee/Agency

Signature:

Name:

Date:

TO BE COMPLETED BY STATION ONLY

Ad submitted to Station? I:l Yes I:l No Date ad received:

Note: Must have separate PB-19 Forms for each version of the ad (i.e., for every ad with differing copy).

Federal candidate certification signed (above): |:| Yes |:| No |:| N/A
Disposition:

I:l Accepted

|:| Accepted IN PART (e.g., ad copy not yet received to determine sponsor ID)*
|:| Rejected — provide reason:

*Upload partially accepted form, then promptly upload updated final form when complete.

Date and nature of follow-ups, if any (e.g., insufficient sponsor ID tag):

Contract #: 2947456 Station Call Letters: KING Date Received/Requested: 7.22.24

Est. #: 1599 Station Location: SEATTLE Run Start and End Dates: 7.23-7.29

Upload order, this form and invoice (or traffic system print-out) or other documents reflecting this transaction to the OPIF or
use this space to document schedule of time purchased, when spots actually aired, the rates charged and the classes of time
purchased or attach separately. If station will not upload the actual times spots aired until an invoice is generated, the name
of a contact person who can provide that information immediately should be placed in the “Terms and Disclosures” folder in
the OPIF.




Contract Agreement Between:

CONTRACT

Print Date  07/30/24

Page 1 of 7

KING Contract / Revision Alt Order #
1501 First Avenue South, Suite 300 2947456/ WOC14758557
A Seattle, WA 98134 Advertiser Original Date / Revision
(206)448-5555 POL/ Dave Upthegrove / D / Commissioner /\| 07/22/24 | 07/30/24
Contract Dates Estimate #
07/23/24 - 07/29/24 1599
Product
POLITICICAL
And: Billing Cycle |Billing Calendar Cash/Trade
. EOM/EOC |Broadcast Cash
Grassroots Media LLC/ POL roadeas i as i
146 Montegomery Ave, Suite 201 Property Account Executive |Sales Office
Bala Cynwyd, PA 19004 KING Kristen Waskie TEGNA Sales P
Special Handling
Demographic
Adults 35+
Agy Code Advertiser Code Product 1/2
9923059 98 101
Agency Ref Advertiser Ref
50414AG M236945
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Length Week Rate PCode Type Spots Amount
N 1 KING 07/23/24 07/26/24 TODAY SHW 7:00 AM-9:00 AM :15/:15 P02 BK 4 $3,200.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/22/24 07/28/24 -1111-- 4 $800.00
N 4 KING 07/23/24 07/29/24 KING 5NWS-6.30 6:30 PM-7:00 PM :15/:15 P02 BK 2 $6,800.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/22/24 07/28/24 -——-1-- 1 $3,400.00
Week: 07/29/24 08/04/24 1------ 1 $3,400.00
N 5 KING 07/23/24 07/26/24 NBC NITELY NWS  6:00 PM-6:30 PM :15/:15 P02 BK 2 $4,800.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/22/24 07/28/24 -1-1--- 2 $2,400.00
N 6 KING 07/23/24 07/26/24 EVENING 7:30 PM-8:00 PM :15/:15 P02 BK 2 $2,000.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/22/24 07/28/24 -111--- 3 $1,000.00
Spot Ch Date Range Description Start/End Time  Weekdays Length Rate Type
3 KING 07/22/24-07/28/24 EVENING 7:30 PM-8:00 PM -TuwTh----- :15/:15 $1,000-00 BK
Unresolved
N 7 KING 07/23/24 07/26/24 KING-5 NWS 11:00 PM-11:35F :15/:15 P02 BK 2 $1,600.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/22/24 07/28/24 -11---- 2 $800.00
N 8 KING 07/23/24 07/29/24 TODAY SHOW (OLYN7:00 AM-9:00 AM :15/:15 P02 BK 1 $1,500.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/23/24 07/29/24 1------ 1 $1,500.00
N 9 KING 07/23/24 07/28/24 OLYMPICS WEEKENI5:00 AM-10:00 AN :15/:15 P02 BK 4 $7,200.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/22/24 07/28/24  ----- 22 4 $1,800.00
N 10 KING 07/23/24 07/29/24 Local News @ LN OlytVarious :15/:15 P02 BK 3 $7,200.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/23/24 07/29/24 1----11 3 $2,400.00

(* Line Transactions: N = New, E = Edited, D = Deleted)
Standard Terms: If you are purchasing broadcast spot advertising, station website advertising, or OTT advertising from a TEGNA national seller or TEGNA broadcast station, the transaction is subject to the TEGNA
Standard Advertising Terms and Conditions (“TEGNA Terms”), which are available at http:/bit.ly/2eyrbCA, as well as on the Advertise page from the Connect menu of the Station’s website. If you are purchasing
only OTT advertising directly from Premion and not from a local station, the transaction is subject to the Premion Standard Advertising Terms and Conditions (“Premion Terms”), which are available at
https://premion.com/advertising-terms-and-conditions/.

You will be deemed to have accepted the TEGNA Terms or Premion Terms, as applicable, upon the earliest of (i) the date the campaign contemplated by this Contract first launches, or (ii) the date on which you pay
any amounts specified on an invoice related to this Contract. We warrant that the actual broadcast information shown on our invoice was taken from the program log. We warrant spots are posted within two minutes
of actual airtime.

Non-Discrimination: TEGNA, its stations and Premion do not discriminate in advertising contracts on the basis of race, gender or ethnicity. Any provision in any order or agreement for advertising that purports to
discriminate on the basis of race, gender or ethnicity, even if handwritten, typed or otherwise made a part of the particular contract, is hereby rejected.

powered by WideOrbit



Contract Agreement Between:

Print Date 07/30/24

Page 2 of 7

KING Contract / Revision Alt Order #
. . 2947456 WOC14758557
1501 First Avenue South, Suite 300 !
x-"_s. Seattle, WA 98134 Advertiser Original Date / Revision
(206)448-5555 POL/ Dave Upthegrove / D / Commissioner /\| 07/22/24 | 07/30/24
Contract Dates Product Estimate #
07/23/24 - 07/29/24 POLITICICAL 1599
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Length Week Rate PCode Type Spots Amount
Start Date  End Date = Weekdays Spots/Week Rate
N 12 KING 07/23/24 07/29/24 6A NEWS (OLYMPIC$6:00 AM-7:00 AM :15/:15 P02 BK 1 $1,500.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/23/24 07/29/24 1--———- 1 $1,500.00
N 13 KING 07/23/24 07/29/24 NIGHTLY NEWS OLY 6:00 PM-6:30 PM :15/:15 P02 BK 2 $10,000.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/23/24 07/29/24 1---1-- 2 $5,000.00
N 14 KING 07/23/24 07/28/24 OLYMPICS WEEKENI10:00 AM-3:00 PN\ :15/:15 P02 BK 2 $22,000.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/22/24 07/28/24  ----- 11 2 $11,000.00
N 15 KING 07/24/24 07/24/24 KING 5NWS-6.30 6:30 PM-7:00 PM :15/:15 P02 BK 1 $1,400.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/22/24 07/28/24 --1---- 1 $1,400.00
N 16 KING 07/23/24 07/26/24 Local News @ LN OlytVarious :15/:15 P02 BK 1 $2,400.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 07/22/24 07/28/24 -——-1-- 1 $2,400.00
Totals 27 $71,600.00
Time Period # of Spots  Gross Amount ~ Agency Comm. Net Amount
07/01/24 -07/28/24 22 $57,800.00 ($8,670.00) $49,130.00
07/29/24 -07/29/24 5 $13,800.00 ($2,070.00) $11,730.00
Totals 27 $71,600.00 ($10,740.00) $60,860.00

Signature:

Date:

(* Line Transactions: N = New, E = Edited, D = Deleted)
Standard Terms: If you are purchasing broadcast spot advertising, station website advertising, or OTT advertising from a TEGNA national seller or TEGNA broadcast station, the transaction is subject to the TEGNA
Standard Advertising Terms and Conditions (“TEGNA Terms”), which are available at http:/bit.ly/2eyrbCA, as well as on the Advertise page from the Connect menu of the Station’s website. If you are purchasing
only OTT advertising directly from Premion and not from a local station, the transaction is subject to the Premion Standard Advertising Terms and Conditions (“Premion Terms”), which are available at
https://premion.com/advertising-terms-and-conditions/.

You will be deemed to have accepted the TEGNA Terms or Premion Terms, as applicable, upon the earliest of (i) the date the campaign contemplated by this Contract first launches, or (ii) the date on which you pay
any amounts specified on an invoice related to this Contract. We warrant that the actual broadcast information shown on our invoice was taken from the program log. We warrant spots are posted within two minutes
of actual airtime.

Non-Discrimination: TEGNA, its stations and Premion do not discriminate in advertising contracts on the basis of race, gender or ethnicity. Any provision in any order or agreement for advertising that purports to
discriminate on the basis of race, gender or ethnicity, even if handwritten, typed or otherwise made a part of the particular contract, is hereby rejected.

powered by WideOrbit




TEGNA STANDARD ADVERTISING TERMS AND CONDITIONS

These TEGNA Inc. (“TEGNA”) Standard Advertising Terms and Conditions (these “Standard Terms”) govern the purchase and placement of broadcast
television, radio and/or online advertising campaigns, including campaigns distributed via TEGNA’s affiliate, Premion, LLC (each a “Campaign”), by or on
behalf of the advertiser or agency (“Advertiser”) identified in an order confirmation (the “Confirmation”) issued by an applicable TEGNA station
(“Station”) in response to an order submitted to Station by or on behalf of the Advertiser (“Order”). These Standard Terms, together with the
Confirmation, are collectively referred to herein as the “Agreement.”

1. Orders. The details regarding Advertiser’s purchase of particular Campaigns (e.g., run dates, ad sizes, etc.) will be described in the Order
submitted by the Advertiser and confirmed in the Confirmation. In the event of any conflict between the Order and the Confirmation, the Confirmation
will control. The Order is not considered part of this Agreement. Station will be under no obligation to accept any particular Order.

2. Term. The term of this Agreement will commence as of the date this Agreement is deemed accepted by Advertiser (as described in Section 16.8,
below) and will continue in effect unless and until terminated as set forth herein (“Term”).

3. Economic Terms.

3.1. Fees. Fees for each Campaign or any Digital Marketing Services (as defined in Section 6, below) purchased by Advertiser hereunder will be
calculated based on Station’s standard rate card, or such other rate agreed to by Advertiser and Station from time to time. Station’s invoices shall be in
accordance with Station’s records and shall be deemed final with respect to all charges set forth therein.

3.2. Payment. Except as otherwise provided in Section 3.3, below, or as agreed to by Station from time to time in its discretion, payment in full is
due no later than five (5) business days prior to the Campaign start date.

3.3. Credit Terms. Notwithstanding Section 3.2, above, Station may grant credit terms to Advertiser, subject to Station’s completion of a satisfactory
credit check. If Station has granted Advertiser credit terms, payment is due within thirty (30) days of invoice date. Notwithstanding the foregoing, Station
reserves the right to revoke Advertiser’s credit in the event Station reasonably determines that Advertiser is no longer creditworthy. In such an instance,
Station may require payments for future Campaigns to be on a cash-in-advance basis (and, in such an event, such payments must be made no later than
five (5) business days prior to the Campaign start date in accordance with Section 3.2, above).

3.4. Payment via Payment Cards. Station will accept payment via payment cards, but only under the following circumstances: (i) invoices for
Advertisers in good standing that have passed a credit check as described in Section 3.3, or (ii) for Campaigns paid in advance of launch (cash-in-advance).

3.5. Expenses. All expenses related to the delivery of Advertiser Content (as defined below) or other materials to Station and the return of such
materials by Station (if return is directed in writing by Advertiser) shall be paid by Advertiser, it being understood that digital assets will not be returned.

3.6. Taxes. In the event that any federal, state or local taxes are imposed on Advertiser’s use of the Services hereunder, such taxes shall be assumed
and paid by Advertiser.

3.7. Late Payment. If Advertiser fails to timely pay, Station may suspend the Campaigns running hereunder and/or immediately terminate this
Agreement. If any amount is not paid by Advertiser when due, such amount shall bear interest at the rate of eighteen percent (18%) per annum or the
maximum amount permitted by law (whichever is lower), computed from the original due date until paid. Without limiting the foregoing, if Advertiser’s
account remains unpaid for thirty (30) days or more past the due date, Station reserves the right to suspend all Campaigns until all such overdue amounts
(and any applicable interest charges, as specified above) are paid. In addition, Advertiser agrees to reimburse Station for all expenses incurred by Station
in connection with the collection of amounts payable hereunder, including court costs and attorneys’ fees. All deliverables will be the property of Station
until payment in full is received.

3.8. Billing. Any claims by Advertiser for a credit related to Campaigns run under this Agreement (e.g., billing disputes, claims that Campaigns ran in
the wrong time slot, etc.) must be submitted in writing to Station within ninety (90) days of the invoice date or the claim will be waived. If Advertiser
disputes any amounts owed hereunder, Advertiser will pay all amounts not in dispute no later than the due date for the applicable invoice.

3.9. Performance-Based Billing.

3.9.1. Ratings (Broadcast Ads). No increase or deduction will be made from the charges owed to Station because the rating or audience share of one
or more programs is more or less than Station or Advertiser had anticipated or predicted. Advertiser acknowledges and agrees that the ratings used for
the purpose of calculating the price of advertising sold hereunder is only an estimate and that, except as Station and Advertiser may explicitly agree in
writing with respect to a particular Campaign, Station does not guarantee that the program(s) in which the advertising runs will achieve such ratings.
Accordingly, no rebate will be made by Station if actual program ratings fall below the estimated amounts and no additional consideration will be due and
payable by Advertiser if actual program ratings exceed the estimated amount.

3.9.2. Impressions (Digital Ads). To the extent the Confirmation contemplates a guaranteed number of impressions for a digital ad Campaign, Station
will run such Campaign until the total number of impressions has been delivered. In addition, for any Campaign distributed via Premion, if the
Confirmation contemplates that the guaranteed Premion-distributed impressions will be delivered in a specific geographic market and Premion is not able
to secure the inventory to run such impressions within a time frame specified by Advertiser, then Premion will deliver the available impressions and
Advertiser only will be obligated to pay for impressions actually delivered (and Station will either roll any pre-paid amounts associated with impressions
not delivered into the following month’s Campaign or, if there are no subsequent Campaigns scheduled, refund such pre-paid amounts). Notwithstanding
the foregoing, for a time-sensitive Campaign, if Station fails to deliver the specified number of impressions for any reason other than for Advertiser’s
breach of this Agreement, Station shall provide Advertiser with a make-good of equivalent value or pro rata refund, as mutually agreed upon.

4. Advertising Materials.

4.1. Content. Advertiser may, from time to time, provide Station with advertising materials, including, without limitation, text, keywords, data,
video, audio, images, illustrations, graphics, trademarks, service marks, and logos (collectively, “Advertiser Content”) for use in connection with Station’s



creation and distribution of the Campaigns purchased hereunder and/or the performance of Digital Marketing Services.

4.2. Licenses. Advertiser hereby grants Station and its designees (including, as applicable, TMS, as defined in Section 6, and the owners of the
programming and the platforms over which Campaigns may be distributed) a non-exclusive, irrevocable, worldwide, transferable, sub-licensable right and
license (i) to use, reproduce, perform, display, distribute, and modify (for technical reasons) the Advertiser Content (or any portion thereof) via broadcast
television (including any Station-authorized retransmission of Station’s signal or the content thereof), terrestrial radio, and/or Station’s Digital Media
Property(ies); (ii) to modify, copy, reformat, broadcast, transmit, retransmit and otherwise manipulate the Advertiser Content (in ease case, for technical
reasons as necessary to distribute the ad hereunder) in connection with such display ; and (iii) to use Advertiser’'s name and logo in connection with
servicing the Campaigns. For purposes of these Standard Terms, “Digital Media Properties” include, without limitation, (a) Station’s traditional and
mobile website(s), tablet or mobile applications, social media platforms, etc. (“Digital Properties”) and (b) third-party digital streaming products and
services, such as “TV Everywhere” services offered by traditional cable providers, over-the-top video streaming platforms (e.g., Hulu, YouTube TV, etc.),
and connected TV devices (e.g., Apple TV, Roku, etc.), in each case to the extent contemplated in connection with any Campaigns (collectively, “Streaming
Platforms”). In addition, in connection with the Digital Marketing Services, Advertiser hereby grants to Station and TMS, as applicable, a non-exclusive,
irrevocable (during the Term), worldwide, transferable, sub-licensable right and license (x) to distribute the Deliverables (as defined in Section 4.4) and
Advertiser Content through TMS’s network of third party advertising channels or websites, which may include various forms of media, applications, and
devices through which TMS distributes advertising; and (y) to list, represent, register, or establish accounts or keywords in connection with providing the
Digital Marketing Services.

4.3. Clearances. Advertiser will be responsible, at its own cost and expense, for obtaining all clearances, authorizations, permissions, licenses, and
releases (collectively, “Clearances”) from third parties necessary to enable Station to distribute the Advertiser Content under this Section 4, including,
without limitation, (i) Clearances for any of the following creative elements appearing in or otherwise displayed via the Advertiser Content: photos, video
footage, music (including, without limitation, any synchronization and mechanical licenses), audio tracks, trademarks, service marks, and rights of
publicity and other indicia of identity, and (ii) Clearances from any individuals or entities whose trademarks, service marks, other corporate indicia, names,
voices, likenesses, and other indicia of identity may appear in any of the Advertiser Content.

44. Advertiser Approval Right. To the extent that Station and/or its affiliates (including, without limitation, TMS) are developing any creative or
other deliverables on behalf of Advertiser under any Confirmation (“Deliverables”), Advertiser will have two (2) days from receipt of any such Deliverable
to review and approve the Deliverable. Advertiser must notify Station in writing of any rejection of the Deliverable within two (2) days after receipt
thereof or the Deliverable will be deemed approved by Advertiser. Advertiser will not unreasonably withhold its approval. Only one (1) round of revisions
shall be provided unless otherwise agreed by Station. Additional corrections or modifications will be subject to an additional charge and may result in
delays in the Campaign start date.

4.5. Technical Quality; Typographical Errors; Incorrect Insertions or Omissions. Station will not be responsible for any material that is not properly
displayed or that cannot be accessed or viewed because the material was not received by Station in the proper form, in a timely manner, or in an
acceptable technical quality for display on Station’s broadcast feed, on the Digital Property(ies) and/or on the Streaming Platforms, as applicable. This
Agreement cannot be invalidated, and Station will not be liable for typographical errors, incorrect insertions or incorrect publication or omissions in any
Advertiser Content displayed or published pursuant to this Agreement or omitted from broadcast or online publication.

4.6. Failure to Display Advertiser Content. Station is not required to display any Advertiser Content or other material for the benefit of any person or
entity other than Advertiser. If there is an interruption or omission of the broadcast and/or publication of any Advertiser Content or other material
contracted to be broadcast and/or published hereunder, Station may suggest a substitute time period for the broadcast and/or publication of the
interrupted or omitted Advertiser Content or material or run the Campaigns on Station’s broadcast television feed or on the Digital Properties or
Streaming Platforms during an equivalent alternate time period, as determined by Station and/or Premion, as applicable. Alternatively, in cases where
Advertiser has paid in advance and no such substitute time period is reasonably acceptable to Advertiser in Advertiser’s good faith business judgment,
Station shall provide a “make good” in the form of a reduction in the amount of fees due to Station (or credit of fees already paid) equal to the
proportionate amount of money assigned to the interrupted or omitted Campaign(s). Such substitution in time period or placement or reduction in fees
shall be Advertiser’s sole and exclusive remedy for any failure to display Campaigns or other advertising material and Station shall have no further liability
hereunder for such failure.

4.7. Deadlines. Advertiser will deliver to Station all applicable Advertiser Content by Station’s standard deadline (as designated by Station from time
to time), in a format suitable for display on broadcast television or on the Digital Properties or Streaming Platforms, as applicable, via a transmission
method mutually agreed upon by the parties. Advertiser shall have the right to change any Campaigns after submission, provided that it submits any such
changes to Station no later than Station’s standard deadline (as designated by Station). Advertiser shall pay all expenses connected with the delivery of
the Campaign to Station. Changes to any Campaigns after first broadcast or publication will result in additional charges, which will be disclosed to
Advertiser in advance.

4.8. Submission of Advertising Materials. Unless otherwise agreed to by the parties in writing, Advertiser will provide all creative services and
necessary text, data, images, illustrations or graphics and/or other materials with respect to the Campaigns. Advertiser will submit the Advertiser Content
in accordance with applicable Station policies in effect from time to time, including policies regarding artwork specifications, format and submission
deadlines.

5. Ad Serving on Digital Properties.

5.1. Digital Ads.

5.1.1. Station Ad Serving. If Station will be responsible for serving digital (i.e., non-Premion) Campaigns, then Station will track delivery of such
Campaigns. The parties agree that Station’s final impression measurements will be used to determine the fees due under this Agreement.
Notwithstanding the foregoing, if Advertiser’s own impression measurements show a discrepancy of ten percent (10%) or more, then Advertiser may
notify Station and the parties will thereafter meet and discuss in good faith an appropriate resolution, it being understood that Station may invoice
Advertiser for amounts not in dispute while the dispute resolution discussions are ongoing.

5.1.2. Third-Party Ad Serving. If a third party will be responsible for serving the digital Campaigns, and such third party will track delivery of such
Campaigns, then notwithstanding Section 5.1.1 above, the third party’s final audited impression measurements will be used to determine the fees due
under this Agreement. If the parties agree to use a third-party ad server under the terms of this Agreement, Advertiser agrees to provide Station with a




user login name and password to access the third party’s impression measurements for purposes of verification of such measurements.

5.1.3. National Ads. Notwithstanding Sections 5.1.1 and 5.1.2, for national Campaigns the Advertiser will be responsible for tracking delivery, and
Station will invoice based on Advertiser’s tracking metrics for such Campaigns. Advertiser agrees to provide Station with direct login access to Advertiser’s
impression measurements for purposes of verification of such measurements.

5.2. Premion Ad Serving.

5.2.1. Campaigns Served by Premion. For Campaigns running on Streaming Platforms via Premion, if Premion is responsible for serving the Campaigns
then Premion will track delivery of such Campaigns through such servers. In such an event Premion’s final impression measurements will be used to
determine the fees due under this Agreement. Notwithstanding the foregoing, if Advertiser’'s own impression measurements show a discrepancy of ten
percent (10%) or more, then Advertiser may notify Station and the parties will thereafter meet and discuss in good faith an appropriate resolution, it being
understood that Station may invoice Advertiser for amounts not in dispute while the dispute resolution discussions are ongoing.

5.2.2. Campaigns Served by a Third Party. If a third party designated by Advertiser will be responsible for serving Advertiser’s Campaigns, then such
third party will track delivery of such Campaigns and notwithstanding Section 6.1 above, the third party’s final audited impression measurements will be
used to determine the fees due under this Agreement. If the parties agree to use a third-party ad server under the terms of this Agreement, Advertiser
agrees to provide Premion with a user login name and password to access the third party’s impression measurements for purposes of verification of such
measurements.

5.2.3. Reporting. For Premion Campaigns, Station will use commercially reasonable efforts to make Campaign-specific reporting available to
Advertiser within five (5) business days after the end of the Campaign. Reports will be generated via Premion’s online reporting dashboard, and will be
delivered to Advertiser either via direct access to the dashboard (if requested by Advertiser) or via email. If Advertiser requests third-party reporting (e.g.,
Nielsen data), Station will use commercially reasonable efforts to provide such reporting for an additional fee (payable by Advertiser in advance), and
subject to availability from the applicable third party.

5.2.4. Audience Targeting. To the extent a Campaign running on Streaming Platforms via Premion contemplates audience targeting, the terms of this
Section 5.2.3 apply. Premion fulfills targeting requests through application of data segments obtained from third-party data providers. Demographic
targeting may be fulfilled (i) contextually based on available impressions, (ii) based on validated and indexed audiences, in each case, as specified in the
Confirmation, or (iii) based on third-party data segments. While Premion will deliver Campaigns to the targeting parameters outlined in the applicable
Confirmation, Premion makes no promises or guarantees regarding the composition of any data segments used in a targeted Campaign.

6. Digital Marketing Services. As further described in this Section 6, Station, directly or through its affiliate, G/O Digital Marketing, LLC d/b/a
TEGNA Marketing Solutions (“TMS”), may provide certain digital marketing services, such as, but not limited to, paid search, email marketing, etc. (“Digital
Marketing Services”) to Advertiser from time to time. Such Digital Marketing Services will be described in a Confirmation. To the extent Digital Marketing
Services are sold by Station hereunder but fulfilled by TMS, Station will be responsible for ensuring TMS'’s performance of the Digital Marketing Services
and Advertiser will look solely to Station, and not to TMS, for any claims arising out of the performance of such Digital Marketing Services.

6.1. Scope of Digital Marketing Services. In connection with the Digital Marketing Services, TMS, acting through Station, may create and provide to
Advertiser the final versions of Deliverables described in each applicable Confirmation (e.g., advertisements, keywords, business listings, email content,
social media posts, websites, etc.). If the parties agree to change any terms contemplated by a Confirmation (e.g., time frames, costs, Deliverables, etc.),
Advertiser must submit a new Order (and Station will issue a new Confirmation) to memorialize such changes.

6.2. Ownership Rights. Except for any code included as part of any custom website developed in connection with any Digital Marketing Services
hereunder, which will be the property of Advertiser upon Advertiser’s payment in full for the applicable Digital Marketing Services pertaining to the
development of such website, all Deliverables developed in connection with the Digital Marketing Services will at all times remain the property of Station
and/or TMS. Station hereby grants to Advertiser a limited, non-exclusive, non-transferable, non-sublicensable license to use and publicly display such
Deliverables on Advertiser’s own digital properties (including social media services) during the Term. Advertiser may not, without Station’s prior written
approval in each instance, (i) authorize the reproduction or use of any such Deliverables in any medium, (ii) use the Deliverables developed in connection
with the Digital Marketing Services in any format other than the format provided by Station and/or TMS; or (iii) alter or modify any such Deliverables.

7. Station’s Rights.
7.1. Reservation of Rights. Station may reject, remove or cancel any Campaign or position commitment at any time in its sole discretion. Station also

may edit, reject or remove any Campaign or other material submitted by or on behalf of Advertiser from its broadcast platform, Digital Properties and/or
any Streaming Platform at any time and for any reason, including, without limitation, because the Advertiser Content within the Campaign violates then-
current ad guidelines of Station or the operator of the applicable Streaming Platform. Unless otherwise specified in the Confirmation, Station also shall
have full latitude with respect to the specific days and times at which to run the Campaigns.

7.2. Broadcast Times. Station will broadcast the Campaigns on the days and approximate hourly times on the Confirmation, based on Station’s local
time zone. Station does not guarantee that particular programs will be broadcast during the hours on the Confirmation. Station may deduct up to thirty-
five (35) seconds for Station break purposes from any program of five minutes to thirty minutes in length. Station may deduct up to ninety (90) seconds
for Station break purposes from any program of thirty minutes or one hour in length.

7.3. Rotation Policy. When a broadcast Campaign is purchased within a specific program or time period, including news and sporting events, Station
shall include the preceding and following breaks in the normal rotation of the program or time period. Multiple day schedule in broad day parts are
rotated mechanically by computer, but Station does not guarantee perfect rotation. Notwithstanding the foregoing, Station, in its sole discretion, may
grant credits or make goods if Station determines that Station did not include a proper rotation based on the Confirmation and such improper rotation
had a material adverse effect on Campaign performance.

8. Ownership. All Advertiser Content or other materials furnished by Advertiser for use hereunder will remain the property of Advertiser and,
subject to Advertiser’s fulfillment of its payment obligations, will be returned upon request. The results of any and all work performed by Station,
including development of advertising material, creative work, or other content for Advertiser, will be the property of Station. Advertiser may not modify
such material or authorize the reproduction or use of such material in any medium without Station’s prior written consent. Unless otherwise agreed by



the parties, Advertiser and its affiliates may use such creative content only in the format provided by Station.

9. User Information. As between Station and Advertiser, any user or usage data or information collected via or related to Station’s Digital
Properties, or any information collected from digital properties operated by Station’s affiliates or the operator of any Streaming Platform, shall be the
property of Station. Advertiser shall have no rights in such information by virtue of this Agreement.

10. Termination.

10.1. Termination. Either party may terminate this Agreement upon written notice to the other party in the event of a material breach of this
Agreement or any Confirmation by the other party that remains uncured for a period of fifteen (15) days (except for payment breaches, for which the cure
period will be limited to five (5) days) following receipt of written notice of such breach from the non-breaching party; or (ii) if the other party becomes
the subject of a petition in bankruptcy or any other proceeding relating to insolvency, receivership, liquidation or assignment for the benefit of creditors,
or ceases business as a going concern. Either party may terminate any Campaign without cause at any time upon thirty (30) days’ prior written notice to
the other party, it being understood that any such terminated Campaign will continue to run during the termination notice period and Advertiser will
remain responsible for all fees for such Campaign during such period.

10.2. Effect of Termination. Upon any termination of this Agreement, Advertiser shall pay to Station all accrued and unpaid fees for Campaigns
delivered by Station through the effective date of termination. Sections 3, 6.2, 7, 8, 9, 10.2, 11, 12, 13, 14, 15 and 16 will survive any termination of this
Agreement.

11. Representations and Warranties; Disclaimer.

11.1. Advertiser Warranties. Advertiser represents and warrants that (i) it has the full right, power and authority to grant the licenses and related
rights granted herein and has acquired any and all Clearances that are necessary in connection with Station’s exercise of such rights and licenses, (ii) the
Advertiser Content is true and accurate, complies with all applicable laws and regulations (including any Federal Communications Commission regulations
that are applicable to Advertiser and/or to Station) and is not misleading, defamatory, libelous or slanderous, (iii) Station’s use of the Advertiser Content in
connection with delivering the Campaigns will not infringe upon or violate the rights or property interests of any third party, including without limitation,
any patent, copyright, trademark, trade secret or other intellectual property or proprietary right of any other party, or any right of privacy or publicity, and
(iv) Advertiser will maintain a privacy statement on its principal website (“Privacy Statement”) that complies with applicable laws, rules and regulations
(including any applicable industry self-regulatory programs (e.g., the Digital Advertising Alliance Self-Regulatory Principles) and accurately and
transparently discloses its privacy practices to users of such website, including any privacy practices implicated by the undertakings contemplated by this
Agreement. Advertiser will notify Station in writing promptly if any of the foregoing representations and warranties becomes untrue.

11.2. Disclaimer. EXCEPT AS EXPRESSLY SET FORTH IN THIS AGREEMENT, NEITHER PARTY MAKES ANY REPRESENTATIONS OR WARRANTIES, EXPRESS
OR IMPLIED, INCLUDING WITHOUT LIMITATION ANY IMPLIED WARRANTY OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE OR NON-
INFRINGEMENT. ALL SERVICES (INCLUDING ALL DIGITAL MARKETING SERVICES) ARE PROVIDED “AS IS” AND “WITH ALL FAULTS.” STATION, ITS
AFFILIATES, SERVICE PROVIDERS AND VENDORS SHALL HAVE NO LIABILITY OR RESPONSIBILITY TO ADVERTISER OR ANY OTHER PERSON WITH RESPECT TO
ANY CLAIMS ARISING OUT OF OR IN CONNECTION WITH ANY ADVERTISER CONTENT OR OTHER MATERIALS DISPLAYED ON ADVERTISER’S WEBSITE(S).
STATION DOES NOT REPRESENT OR WARRANT THAT ANY CAMPAIGNS, ADS, DELIVERABLES OR OTHER MATERIAL WILL BE DISPLAYED ON ANY STATION,
STATION WEBSITE OR DIGITAL PLATFORM WITHOUT INTERRUPTION OR ERROR (OR THAT ANY ERRORS WILL BE CORRECTED), OR THAT ANY SERVICES
(INCLUDING ANY DIGITAL MARKETING SERVICES) WILL MEET ADVERTISER’S REQUIREMENTS OR EXPECTATIONS OR BE FREE OF VIRUSES OR OTHER
HARMFUL OR MALICIOUS CODE. STATION WILL NOT BE LIABLE FOR ANY DAMAGES OR LOSSES INCURRED BY ADVERTISER RELATING TO THE
UNAVAILABILITY OF THE BROADCAST SIGNAL, INTERNET OR WEBSITE(S) ON WHICH ADVERTISER’S ADVERTISEMENTS ARE AIRED OR PUBLISHED.
STATION MAKES NO REPRESENTATIONS OR WARRANTIES RELATING TO THE RESULTS OF ANY CAMPAIGNS, INCLUDING WITHOUT LIMITATION, THE
NUMBER OF IMPRESSIONS, CLICK-THROUGHS, OR LEADS AND ANY PROMOTIONAL EFFECT OR RETURN ON INVESTMENT, OR THAT ANY PARTICULAR
AUDIENCES WILL BE REACHED.

12. Indemnity.

12.1. Indemnity. Advertiser will indemnify and hold Station, TEGNA and each of their respective subsidiaries, affiliates, officers, directors, employees,
agents, vendors, and service providers (each a “Station Indemnitee”) harmless from and against any and all losses, liabilities, damages, costs and expenses
(including reasonable attorneys' fees) (collectively, “Losses”) arising out of a third-party claim, suit or proceeding resulting from (i) the distribution of the
Advertiser Content and other materials provided by Advertiser, or any websites or content that is linked to from any such Advertiser Content or other
materials, including, without limitation, any claim such Advertiser Content or material (x) is libelous or defamatory or violates any applicable laws or
regulations, or (y) infringes the rights of any third party, including any patent, copyright, trademark, trade secret, or other intellectual property or
proprietary rights, or any rights of privacy or publicity, (ii) claims based on Advertiser’s willful misconduct, negligence or strict liability for a defective
product; (iii) allegations that any Advertiser Content violates of any laws, rules or regulations applicable to Advertiser’s business operations, products
and/or services; (iv) any actual or alleged breach of Advertiser’s representations, warranties, or obligations under this Agreement; or (v) Advertiser’s
violation of its Privacy Statement.

12.2. Duty to Defend. Advertiser shall defend at its own expense any claim instituted by any person or entity against a Station Indemnitee resulting
from a claim covered by Section 12.1. The Station Indemnitee(s) will have the right, at its or their option, to defend such litigation jointly with Advertiser.
Advertiser may not agree to any settlement that imposes any obligation or liability on a Station Indemnitee without such indemnitee’s prior written
consent.

13. Limitation of Liability. IN NO EVENT SHALL STATION BE LIABLE TO ADVERTISER OR ANY OTHER ENTITY FOR ANY SPECIAL, CONSEQUENTIAL,
PUNITIVE, INCIDENTAL, OR INDIRECT DAMAGES, HOWEVER CAUSED, ON ANY THEORY OF LIABILITY, AND WHETHER OR NOT SUCH PARTY HAS BEEN
ADVISED OF THE POSSIBILITY OF SUCH DAMAGES. STATION’S LIABILITY ARISING OUT OF THIS AGREEMENT SHALL BE LIMITED TO THE AMOUNT OF FEES
PAID BY ADVERTISER TO STATION HEREUNDER DURING THE SIX (6) MONTHS PRECEDING THE EVENT GIVING RISE TO THE CLAIM.

14. Confidentiality. For purposes of this Agreement, “Confidential Information” means all information designated by Premion as “confidential” or
“proprietary” at the time of disclosure or that should reasonably be understood to be confidential or proprietary to Station based on the circumstances of
disclosure. Without limiting the generality of the foregoing, Confidential Information shall include all information specified in a Confirmation, including,
without limitation, rate, impressions ordered, flight schedule and targeting information (for digital Campaigns). Advertiser will protect Confidential




Information in the same manner that it protects its own information of a similar nature, but in no event with less than reasonable care. Advertiser shall
not disclose Confidential Information to anyone except an employee, agent, or contractor who has a need to know such information and who is bound by
confidentiality and non-use obligations at least as protective of Confidential Information as are those in this section. Advertiser will not use Station’s
Confidential Information other than as necessary to execute its Campaigns under this Agreement.

15. Agencies. If Advertiser is using an advertising agency in connection with this Agreement, Advertiser and such agency (the “Agency”) shall be
jointly and severally liable for compliance with the terms of this Agreement and any Confirmation. Station may pursue any applicable remedies in the
event of default of this Agreement (including any non-payment) against Advertiser or Agency or both without any requirement of first seeking a remedy
from one or the other. This Agreement renders void any statements concerning liability which may appear on correspondence from Agency or Advertiser.
Advertiser and Agency further agree that Station does not and will not accept Orders or space reservations claiming sequential liability. Advertiser shall be
solely responsible for any commission or other payment due to Agency.

16. Miscellaneous.

16.1. Non-Discrimination. Station does not discriminate in advertising contracts on the basis of race, gender or ethnicity. Any provision in any
Order or agreement for advertising that purports to discriminate on the basis of race, gender or ethnicity, even if handwritten, typed or otherwise
made a part of the particular contract, is hereby rejected.

16.2. Waiver/Severability. The waiver or breach of any provision of this Agreement shall not operate or be construed as a waiver of any other breach
of the same or any other term or condition. If any provision of this Agreement is found to be unenforceable, the remainder shall be enforced as fully as
possible and the unenforceable provision shall be deemed modified to the limited extent required to permit its enforcement in a manner most closely
approximating the intention of the parties as expressed herein.

16.3. Assignment. Advertiser may not assign any of its rights and/or obligations hereunder or this Agreement without Station’s prior written consent.

16.4. Governing Law. This Agreement will be governed by and construed in accordance with the laws of the State of New York, without regard to its
conflict of law provisions.

16.5. Waiver of Jury Trial. Each party specifically waives any right to trial by jury in any court with respect to any claim against the other arising out of
or connected in any way to this Agreement.

16.6. Force Majeure. Station will not be liable to Advertiser for delays and/or defaults in its performance or commitments under this Agreement due
to causes beyond its reasonable control, including but not limited to acts of God or of the public enemy, fire or explosion, flood, earthquake, actions of
the elements, war, riots, embargoes, quarantine, strikes, lockouts, disputes with workers or other labor disturbances, acts or requests of any
governmental authority, or failures of the Internet or communications providers.

16.7. Entire Agreement. This Agreement, including any Confirmation(s), is the entire agreement of the parties regarding the provision of the Services
and supersedes any and all prior written or oral agreements between the parties related to the subject matter hereof. Station will not be bound by any
term, condition, or other provision that is different from or in addition to the provisions of this Agreement, including any term, condition or other
provision contained in any Order, correspondence or other document provided by Advertiser. Station reserves the right to update these Standard Terms
at any time by posting a new version of such Standard Terms on Station’s website. Advertiser will be deemed to have accepted any such updated version
by continuing to order Campaigns once such updated Standard Terms have been posted.

16.8. Acceptance. Advertiser will be deemed to have accepted and assented to the terms of this Agreement upon the earlier of (i) the date on which
the earliest Campaign referenced in a Confirmation launches, and (ii) the first date on which Advertiser pays any amounts for the Campaigns described in
the Confirmation.




CANDIDATE ADVERTISEMENT AGREEMENT FORM

See Order for proposed schedule and charges. See Invoice for actual schedule and charges.

|, Grassroots Media , hereby request station time as follows:

[ | FEDERAL CANDIDATE
[ O | STATE OR LOCAL CANDIDATE

ALL QUESTIONS/BLOCKS MUST BE COMPLETED

Candidate name:

IDENTIFY CANDIDATE TYPE mp

Dave Upthegrove

Authorized committee:

Elect Upthegrove

Agency requesting time (and contact information):

|:| N/A " Grassroots Media

Candidate’s political party:
Democrat

Office sought (no acronyms or abbreviations):

Washington State Lands Commissioner

Date of election: |:| General El Primary

8/06/24

Treasurer of candidate’s authorized committee:

Janet Miller

The undersigned represents that:

(1) the payment for the broadcast time requested has been furnished by (check one box below):

I:l the candidate listed above who is a legally qualified candidate, or

El the authorized committee of the legally qualified candidate listed above;

(2) this station is authorized to announce the time as paid for by such person or entity; and

(3) this station has disclosed its political advertising policies, including applicable classes and rates, discount, promotion

and other sales practices (not applicable to federal candidates).

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE BASIS OF RACE OR ETHNICITY
IN THE PLACEMENT OF ADVERTISING.

Candidate/Committee/Agency Station Representative
Signature: Signature:
Weehtadd Dettprre Sara (/(/Wu,
Name: \mike D'Ettorre Name: Sara Weaver
Date of Request to Purchase Ad Time: 7/17/24 Date of Station Agreement to Sell Time: 7.17.24




Federal Candidate Certification:

The undersigned hereby certifies that the broadcast matter to be aired pursuant to this disclosure either (1) does not refer
to an opposing candidate or, if it does, (2) contains a clearly identifiable photograph or similar image of the candidate

for a duration of at least four seconds and a simultaneously displayed printed statement identifying the candidate, that
the candidate approved the broadcast and that the candidate and/or the candidate’s authorized committee paid for the
broadcast or if radio programming, contains a personal audio statement by the candidate that identifies the candidate,
the office being sought and that the candidate has approved the broadcast.

Candidate/Authorized Committee/Agency

Signature:

Name:

Date:

TO BE COMPLETED BY STATION ONLY

Ad submitted to Station? I:l Yes I:l No Date ad received:

Note: Must have separate PB-19 Forms for each version of the ad (i.e., for every ad with differing copy).

Federal candidate certification signed (above): |:| Yes |:| No |:| N/A
Disposition:

I:l Accepted

|:| Accepted IN PART (e.g., ad copy not yet received to determine sponsor ID)*
|:| Rejected — provide reason:

*Upload partially accepted form, then promptly upload updated final form when complete.

Date and nature of follow-ups, if any (e.g., insufficient sponsor ID tag):

Contract #: 2946048 Station Call Letters: KING Date Received/Requested: 7.17.24

Est. #: 1593 Station Location: SEATTLE Run Start and End Dates: 7.16-7.22

Upload order, this form and invoice (or traffic system print-out) or other documents reflecting this transaction to the OPIF or
use this space to document schedule of time purchased, when spots actually aired, the rates charged and the classes of time
purchased or attach separately. If station will not upload the actual times spots aired until an invoice is generated, the name
of a contact person who can provide that information immediately should be placed in the “Terms and Disclosures” folder in
the OPIF.
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INVOICE

Property KING
KING Invoice # 2946048-1 Order # 2946048
1501 First Avenue South, Suite 300 Invoice Date 07/28/24 Alt Order # | WOC14754605
Seattle, WA 98134 Invoice Month | July 2024 Deal #
A, Main: (206)448-5555 Invoice Period | 07/01/24 - 07/22/24 |Flight Dates | 07/16/24 - 07/22/24
Billing: (877)269-2227 Advertiser POL/ Dave Upthegrove / D / Commissioner / WA
Product POLITICICAL
Estimate # 1593
Account Executive | Kristen Waskie
Billing Address: Sales Office TEGNA Sales Philadelphia
. Sales Region National
Grassroots Media LLC/ POL Py B 9923059

Attention: Accounts Payable

146 Montegomery Ave, Suite 201 dvieilizes Cods 98

Bala Cynwyd, PA 19004 Billing Calendar Broadcast
Billing Type Cash
Special Handling
Agency Ref 50414AG
Send Payment To: Advertiser Ref M236945
KING Product 1 101
P.O. Box 637386 Product 2

Cincinnati, OH 45263-7386

Spots/
Line Start Date End Date Description Start/End Time MTWTFSS Length  Week Rate Type
1 07/16/24 07/20/24 KING 5PM NEWS 5:00 PM-6:00 PM  ----- 1- :15/:15 1 $300.00 BK
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/15/24 07/21/24  ----- 1- 1 $300.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
1 KING Sa 07/20/24 5:28 PM KING 5PM NEWS 5:00 PM-6:00 PM :15 DUTV2401H $150.00 BK
5:30 PM :15 DUTV2402H $150.00
2 07/16/24 07/21/24 KING-5 NWS 11:00 PM-11:35 PN ------ 1 :15/:15 1 $250.00 BK
Weeks: Start Date End Date =~ MTWTFSS Spots/Week Rate
07/15/24 07/21/24  ------ 1 1 $250.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
1 KING Su 07/21/24 11:21 PM KING-5 NWS 11:00 PM-11:35 PN :15 DUTV2401H $125.00 BK
11:23 PM :15 DUTV2402H $125.00
3 07/16/24 07/22/24 KING-5 NWS 11:00 PM-11:35 PV 1--11-- :15/:15 3 $400.00 BK
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/16/24 07/22/24 1--11-- 3 $400.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
1 KING Th 07/18/24 KING-5 NWS 11:00 PM-11:35 P\ :00 $400-00 BK
:00 $0-00
Unresolved
2 KING F 07/19/24 11:28 PM KING-5 NWS 11:00 PM-11:35 PN 115 DUTV2401H $200.00 BK
11:30 PM :15 DUTV2402H $200.00
3 KING M 07/22/24 11:32 PM KING-5 NWS 11:00 PM-11:35 PN :15 DUTV2401H $200.00 BK
11:34 PM :15 DUTV2402H $200.00
4 07/16/24 07/20/24 KING-5 NWS 11:00 PM-11:35 PN ----- 1- :15/:15 1 $400.00 BK

Standard Terms: If you are purchasing broadcast spot advertising, station website advertising, or OTT advertising from a TEGNA national seller or TEGNA broadcast station, the transaction is subject to the TEGNA
Standard Advertising Terms and Conditions (“TEGNA Terms”), which are available at http://bit.ly/2eyrbCA, as well as on the Advertise page from the Connect menu of the Station’s website. If you are purchasing
only OTT advertising directly from Premion and not from a local station, the transaction is subject to the Premion Standard Advertising Terms and Conditions (“Premion Terms”), which are available at
https://premion.com/advertising-terms-and-conditions/.

You will be deemed to have accepted the TEGNA Terms or Premion Terms, as applicable, upon the earliest of (i) the date the campaign contemplated by this Contract first launches, or (ii) the date on which you
pay any amounts specified on an invoice related to this Contract. We warrant that the actual broadcast information shown on our invoice was taken from the program log. We warrant spots are posted within two
minutes of actual airtime.

Non-Discrimination: TEGNA, its stations and Premion do not discriminate in advertising contracts on the basis of race, gender or ethnicity. Any provision in any order or agreement for advertising that purports to
discriminate on the basis of race, gender or ethnicity, even if handwritten, typed or otherwise made a part of the particular contract, is hereby rejected.

powered by WideOrbit
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INVOICE

Send Payment To:

KING Invoice # 2946048-1 Invoice Month | July 2024
P.O. Box 637386 Invoice Date |07/28/24 Invoice Period | 07/01/24 - 07/22/24
Cincinnati, OH 45263-7386 Advertiser POL/ Dave Upthegrove / D / Commissioner / WA
A, Product POLITICICAL
Estimate # 1593

Spots/
Line Start Date End Date Description Start/End Time MTWTFSS Length  Week Rate Type
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/15/24 07/21/24  ----- 1- 1 $400.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
1 KING Sa 07/20/24 11:23 PM KING-5 NWS 11:00 PM-11:35 PN :15 DUTV2401H $200.00 BK
11:25 PM :15 DUTV2402H $200.00
5 07/16/24 07/22/24 NBC NITELY NWS 6:00 PM-6:30 PM  1--11-- :15/:15 3 $1,200.00 BK
Weeks: Start Date End Date = MTWTFSS Spots/Week Rate
07/16/24 07/22/24  1--11-- 3 $1,200.00
Spots: # Ch Day Air Date Air Time Description Start/End Time Length Ad-ID Rate Type
1 KING Th 07/18/24 5:59 PM NBC NITELY NWS 6:00 PM-6:30 PM :15 DUTV2401H $600.00 BK
5:59 PM :15 DUTV2402H $600.00
2 KING F 07/19/24 NBC NITELY NWS 6:00 PM-6:30 PM :00 $1:200.00 BK
:00 $6.60
See MG 5.4
3 KING M 07/22/24 NBC NITELY NWS 6:00 PM-6:30 PM :00 $1:200.00 BK
:00 $6.60
See MG 5.4
4 KING M 07/22/24 5:59 PM NBC NITELY NWS 6:00 PM-6:30 PM 115 DUTV2402H $1,200.00 BK
5:59 PM :15 DUTV2401H $1,200.00
MG for 5.2,5.3
Total Spots 7
Include Invoice # on Check - Payment Terms 30 Days Gross Total $5,350.00
Agency Commission $802.50
Net Amount Due $4,547.50

Standard Terms: If you are purchasing broadcast spot advertising, station website advertising, or OTT advertising from a TEGNA national seller or TEGNA broadcast station, the transaction is subject to the TEGNA
Standard Advertising Terms and Conditions (“TEGNA Terms”), which are available at http://bit.ly/2eyrbCA, as well as on the Advertise page from the Connect menu of the Station’s website. If you are purchasing
only OTT advertising directly from Premion and not from a local station, the transaction is subject to the Premion Standard Advertising Terms and Conditions (“Premion Terms”), which are available at
https://premion.com/advertising-terms-and-conditions/.

You will be deemed to have accepted the TEGNA Terms or Premion Terms, as applicable, upon the earliest of (i) the date the campaign contemplated by this Contract first launches, or (ii) the date on which you
pay any amounts specified on an invoice related to this Contract. We warrant that the actual broadcast information shown on our invoice was taken from the program log. We warrant spots are posted within two
minutes of actual airtime.

Non-Discrimination: TEGNA, its stations and Premion do not discriminate in advertising contracts on the basis of race, gender or ethnicity. Any provision in any order or agreement for advertising that purports to
discriminate on the basis of race, gender or ethnicity, even if handwritten, typed or otherwise made a part of the particular contract, is hereby rejected.

powered by WideOrbit
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