Complaint Description

Tallman Trask (Wed, 24 Jul 2019 at 3:00 PM)

Please see the attached complaint.

What impact does the alleged violation(s) have on the public?

Commercial advertisers are expected and required to maintain certain records, and make those
records publicly available, about political advertising. Such records, which include information
about ad targeting, specific costs, and other information which is not otherwise easily
accessible, are an important part of Washington's campaign finance disclosure system. The
transparency these disclosures allow is, in fact, key, and Washingtonians ought to be able to
inspect these records. Facebook, Inc. is either preventing individuals from inspecting these
records in the "prompt" fashion required by law, or simply not keeping these records. No
matter which, it is important that advertisers meet the expectations set in law if they are to
participate in our state's political process, no matter how inconvenient it may be for them.

List of attached evidence or contact information where evidence may be found.

Included in the attached complaint is:

-- Evidence of significant political advertising purchases related to Washington races
(specifically Seattle City Council races) on Facebook

-- An email exchange between myself and Facebook in which Facebook makes it clear
that the records required by RCW 42.17A.345 and/or WAC 390-18-050 are not available for
in-person inspection

-- In the same email exchange, information which suggests that the records required by
RCW 42.17A.345 and/or WAC 390-18-050 are not available to supply electronically
"promptly, upon request”

List of potential witnesses with contact information to reach them.

Not applicable

Complaint Certification:

I certify (or declare) under penalty of perjury under the laws of the State of Washington that
information provided with this complaint is true and correct to the best of my knowledge and
belief.




Public Disclosure Commission
711 Capital Way South, #206
Olympia, WA 98504

July 24, 2019

To Whom It May Concern:

In 2018, Facebook, Inc. settled a complaint with the Attorney General’s Office alleging they had failed to
comply with RCW 42.17A.345. Now, less than eight months from the date that settlement was
announced, Facebook, Inc. is again selling political advertising in Washington and continues to fail to
meet their disclosure obligations under RCW 42.17A.345 and WAC 390-18-050.

e Evidence of Political Advertising Purchases

Facebook advertising purchases have been disclosed in filings by candidates and political action

committees. While it is possible, and perhaps even likely, that other candidates and committees
have purchased advertising, this complaint will focus on Seattle City Council races as the specific
disclosure requirements of the Seattle Ethics and Elections Commission make it simpler to track
sub-vendor spending than in might be in other municipalities.

In Seattle City Council races alone, reported spending on Facebook advertising and costs
associated with the advertising are approaching $100,000, and Facebook advertising has been

purchased for races in each of the seven council districts.

This spending, outlined below, has been split between direct spending by candidates and
political committee spending on independent expenditures.

Committee Spending

Moms for Seattle: $48,000

Expenditures by Moms For Seattle
2019 Election Cycle

As 0f 7/23/2019

Expenditures

Name Aggregate Details
7/15/2019 - $12.000.00 - Digital Campaign Pat Murakami/Support - Facebook Ads estimate running 7/15/2019-8/6/2019
7/15/2019 - $12.000.00 - Digital Campaign Alex Pedersen/Support - Facebook Ads estimate running 7/1-8/6/2019
7/15/2019 - $12.000.00 - Digital Campaign Heidi Wills/Support - Facebook Ads estimate running 7/15/2019-8/6/2019
: . Y o 7/15/2019 - $12,000.00 - Digital Campaign Michael Geor pport - Facebook Ads estimate running 7/15/2019-8/6/2019

ester: 9 e 2 2

Western Consultants LLC $69,000.00 7/15/2019 - $5.250.00 - Campaign consulting for IE - Pat Murakami/Support

7/15/2019 - $5,250.00 - Campaign consulling for IE - Alex Pedersen/Support
7/15/2019 - $5,250.00 - Campaign consulting for 11 - Heidi Wills/Support
7/15/2019 - $5,250.00 - Campaign consulting for IE - Michael George/Support

Total Expenditures ~ $69,000.00

http://web6.seattle.gov/ethics/elections/poplist.aspx?cid=698&listtype=vendors




Unite Here Local 8 Political Action Committee: $9,299.38
Expenditures by UNITE HERE Local 8 Political Action Committee
2019 Election Cycle

As of 7/23/2019

Expenditures

Name Aggregate

Total Expenditures $0.00

Outstanding Loans
and Dcbts

Name Aggregate

Total Outstanding Loans

$0.00
and Debts
Special Reports o yeqe reported ditures will ) DUPLICATE
Independ i section of the law, which requires i ‘making i p
Exp cnditures the regmlar series of reports.
Name Aggregate
Comcast Spotlight $109,000.00
KIRO-CBS $16,000.00

Print Logistics $10,000.00

Facebook $9,299.38
Seattle Times $2,700.00
The Stranger $720.00
Alphabet Google $>80 00

Details

Details

reported above under "Expenditures” or "Debts". These are expenditures reported pursuant to the Special Reporting of Late
i to report those within 24 hours on a special report. They then later include that expenditure in

Details

7/16:2019 - $109.000.00TV Ads 7/16 - 8/6 Supporting Andrew Lewis Seattle CD-7
7/20/2019 - $16,000.00TV Ads 7/21 - 7/28 Supporting Andrew Lewis Seattle CD-7
7/11/2019 - $10,000.00Video Production - Supporting Andrew Lewis Seattle CD-7
7/12/2019 - $9.299.38Video Ads 7/12 - 8/6 Supporting Andrew Lewis Seattle CD-7
7/15/2019 - $2,700.000nline Banner Ads 7/15 - 8/6 Supporting Andrew Lewis Seattle CD-7
7/15/2019 - $720.000nline Banner Ads 7/15 - 8/6 Supporting Andrew Lewis Seattle CD-7
7/15/2019 - $580.00Video Ads 7/15 - 8/6 Supporting Andrew Lewis Seattle CD-7

http://web6.seattle. gov/ethlcs/eIectlons/popllst aspx?cid=514&listtype=vendors

Service Employees International Union 775 Quality Care Committee: $3000 (minimum)
Expenditures by SERVICE EMPLOYEES INTERNATIONAL UNION 775 QUALITY CARE COMMITTEE

2019 Election Cycle

As of 7/23/2019

Expenditures
Name Aggregate
Eckrosh Marketing $9.000.00
HOPKINS = SACHS $3.600.00
Total Expenditures $12,600.00
Outstanding Loans
and Debts

Name Aggregate

Total Outstanding Loans and ¢
sancingoan $0.00

Debts
Special Reports of  These reported expenditures will ) DUPLICATE
Independent Tndependent Fxpenditures section of the law, which requires ittees making i
Expenditures the regular series of reports.

Name Aggregate
Fuse Votes $5.000.00

T()ldl gpcudl chorls of $5.000.00

Details

7/15/2019 - $9.000.00 - Digital campaign in support of Jay Fathi City Council of Seattle
7/15/2019 - $3.600.00 - Digital campaign in support of Jay Fathi City Council of Seattle

Details

reported above under 'l:xpendumres" or "Debts". These are expenditures reported pursuant to the Special Reporting of Late
to report those within 24 hours on a special report. They then later include that expenditure in

Details

7172019 - $1.500.00Digital ad FB - Lisa Herbold - City Council Seatile - support
7/17/2019 - $1,000.00Digital ad MSFT - Lisa Herbold - City Cmmul Seattle - support
7/17/2019 - $1,500.00Digital ad FB - Tammy Morales - cil Scattle - support
7/17/2019 - $1,000.00Digital ad MSF1- Lisa Herbold - (.m (.olluul Seattle - support

http //web6 seattle.gov/ethics/elections/poplist.aspx?cid=381&listtype=vendors




Civic Alliance for a Sound Economy: $120

Expenditures by Civic Alliance for a Sound Economy Sponsored by the Seattle Chamber

2019 Election Cycle
As 0£7/23/2019
Expenditures
Name Aggregate
Zero Week Solutions $50,000.00
Archway Consulting Group $17,650.00
Moore Campaigns $13,679.00
Monument Policy Group $120.00
Total Expenditurcs $81,449.00

Details

2019 - $14,447.09 - Can el/SCC/S. Imlupmd\.nl Expundmlru 1o Support
019 - $14.922.71 - Canv: SCC d dif to Support
2019 - $20,630.20 - Canvassing Phon»s Text/Orion/SCC Iudupuldcnl Expu:dmnr» to Support
7/9/2019 - $4.550.00 - Lnemtum/Tavel/SCC/S lndependenl Expendnure to Support

7/9/2019 - $4,900.00 - Li /S. Ind iture to Support
7/9/2019 - $8.200.00 - Literature/Egan/SCC/S. Independent Expendnure to Support

7/15/2019 - $2.133.46 - Direct Mail/Tavel/SCC/S. ndependem Expenditure to Support

5/2019 - $2.133.46 - Direct Mail/Sol SCC/S. I E diture to Support

33.46 - Direct Mail/Pedersen/SCC ndependent Expenditure to Support
2019 - $1,041.06 - Dircet Mail/Juarez/SCC/S. Independent Expenditure to Support
7/15/2019 - $1,041.02 - Direct Mail/'Wills/SCC/S. Independent Expenditure to Support
7/15/2019 - $1,041.02 - Direct Mail/Fathi/SCC/S. Independent Expenditure to Support

7/15/2019 - $1.011.03 - Direct Mail/Pugel/SCC/S. Independent Expenditure to Support

7/15/2019 - $1,011.03 - Direct Mail/George/SCC ndependent Expenditure to Support

7/15/2019 - $2,133.46 - Direct Mail'Egan/SC/S. Independent Expenditure to Support

7/15/2019 - $120.00 - Digital Ads/Facebook,Menlo Pk, CA/Tavel/SCC/S. Independent Expenditure to Support

http://web6.seattle.gov/ethics/elections/poplist.aspx?cid=704&listtype=vendors

Candidate Spending

Ann Davison Sattler/Neighbors for Ann: $3,309.53

Expenditures by NEIGHBORS FOR ANN
2019 Election Cycle

As of 7/23/2019

Expenditures
Name Aggregate
VERONICA GARCIA $13.581.44
FACEBOOK $3,309.53

Details

3/1/2019 - $2.400.00 - Staffing
3/15/2019 - $2,400.00 - Stafling
affing

2

6/3/2019 - $1.800.00 - St 2
6/12/2019 - $100.00 - Mother Aerie 1: 8201 Lake City Way Seattle, WA 98115: Room Rental
6/27/2019 - S81.44 - Costco: 4401 4th Ave. S. Seattle, WA 98134; Catering Supplies
7/10/2019 - $2,600.00 - Staffing

/21/2019 - $50.00 - INKIND: Facebook: Online Advertising - March

3/22/2019 - $125.00 - Online Advertising - March

3/25/2019 - $175.00 - Online Advertising - March

3/25/2019 - $250.00 - Online Advertising - March

3/29/2019 - $400.00 - Online Advertising - March

/4/2019 - $160.07 - Online Advertising - April
4/15/2019 - $600.00 - Online Advertising - April
5/6/2019 - $602.79 - Online Advertsing - May
6/4/2019 - $498.83 - Online Advertising: 5/3 - 6/4
7/5/2019 - $447.84 - Online Advertising: 6/3 - 7/4
373172019 - $220.00 - Print NW: 500 Fnvelones

http://web6.seattle.gov/ethics/elections/poplist.aspx?cid=639&listtype=vendors




Ari Hoffman/Hoffman for Seattle: $1,429.71

Expenditures by HOFFMAN FOR SEATTLE

2019 Election Cycle

As of 7/23/2019

Expenditures

Name

AMERICAN EXPRESS

Aggregate Details

12/11/2018 - $53.95 - Squareup.com: Credit Card Reader
1/25/2019 - $54.00 - Lotties Lounge: Food and Beverages
1/25/2019 - $404.98 - Raconteur: Event Food and Beverages
1/25/2019 - $595.00 - Custom IT: Embroidered Campaign Apparel - 100 Pieces
1/25/2019 - $347.11 - Signs on the Cheap: 50 Signs and 50 Wire Stakes
1/25/2019 - $279.65 - Minuteman Press: 5

2/25/2019 - $90.00 - Facebook: Online Adve
2/25/2019 - $232.92 - Constant Contact: Email Services

2/25/2019 - $280.00 - Hong Kong ion of WA F ion: Event Registrati
2/25/2019 - $250.00 - Facebook: Online Advertising 1/25 - 1/29
2/25/2019 - $143.16 - Shaker & Spear: Food and Beverage
2/25/2019 - $524.13 - Signs on the Cheap: 100 Signs
3/12/2019 - $220.00 - Security Services NW Inc: Security
3/12/2019 - $77.50 - Business Cards
3/12/2019 - $250.00 - Facebook: Online Ads 1/29
3/12/2019 - $400.00 - Facebook: Online Ads 2/11
3/12/2019 - $57.60 - Island Crust Cafe: Food and Beverages
3/12/2019 - $105.69 - Vista Print: Business Cards
3/12/2019 - $1,011.00 - The Wing Luke Museum: Event Rental
3/12/2019 - $439.71 - Facebook: Online Ads 2/14 - 2/18
3/12/2019 - $623.18 - Signs on the Cheap: 100 Signs, 200 Wire Stakes
2019 - $593.80 - Signsonthecheap.com: 100 Signs with wire stakes
5/29/2019 - $178.36 - Sticker Mule: 100 Custom Stickers
5/29/2019 - $163.03 - Vista Print: Printing - 2500 Business Cards

5/29/2019 - $661.68 - Derby Event Food and 2
/29/2019 - $1.072.60 - Overnight Pringing: Mailer Print and Postage - 1321 Pieces
5/29/2019 - $75.00 - Facebook: Online Advertising
5/29/2019 - $1,306.64 - Georgetown Ballroom: Event Space and Catering
5/29/2019 - $121.11 - Sticker Mule: 100 Custom Magnets
/3/2019 - $132.12 - Georgetown Ballroom: 5623 Airport Way S. Seattle, WA 98108: Venue Rental
/3/2019 - $318.19 - Sticker Mule: 336 Forest Ave., Amsterdam, NY 12010; 200 Custom Static Clings
3/2019 - $494.66 - SignsOnTheCheap:11525A Stonehoolow Dr. Austin TX; 100 Yard Signs & Stakes
7/3/2019 - $248.25 - Vista Print: Hudsonweg 8, Velno, NL 5928LW; 5000 Premium Business Cards
7/3/2019 - $231.21 - Sticker Mule: 336 Forest Ave, Amsterdam, NY 12010; 100 Custom Magnets
7/15/2019 - $34.13 - Backyard: 3820 S. Ferdinnd St., #102. Seattle, WA 98118; Food and Beverages

$13,457.20

http://web6.seattle.gov/ethics/elections/poplist.aspx?cid=613&listtype=vendors

Isabelle Kerner/Kerner for Council: $683.73

Expenditures by Kerner for Council
2019 Election Cycle

As of 7/23/2019

Expenditures
Name Aggregate
KING COUNTY ELECTIONS $1,233.59
FACEBOOK INC. $683.73

Details

/15/2019 - $1,233.59 - Filing Fee

3/29/2019 - $25.00 - Online Ad

4/1/2019 - $25.00 - Facebook Ad

4/1/2019 - $3.51 - Facebook Ad

4/3/2019 - $25.00 - Facebook Ad

4/6/2019 - $35.00 - Facebook Ad

4/9/2019 - $50.00 - Facebook ad

4/18/2019 - $75.00 - online ad

5/10/2019 - $65.55 - facebook/instagram ads 05/01/2019 - 05/11/2019
5/31/2019 - $18.73 - Facebook Ad 05/10/2019-05/30/2019
6/19/2019 - $75.00 - FACEBOOK ADS 05/22/2019-06/17/2019
6/29/2019 - $75.00 - Facebook Ads 6/18 - 6/28

7/1/2019 - $10.94 - Facebook Ads - 6/28 - 6/29

7/4/2019 - $75.00 - Facebook Ad June 29 - July 3

7/12/2019 - $125.00 - FACEBOOK ADS - 07/04-07/12

http://web6.seattle.gov/ethics/elections/poplist.aspx?cid=629&listtype=vendors




Eugene Burrus/Friends of Gene Burrus: $500

Expenditures by FRIENDS OF GENE BURRUS
2019 Election Cycle

As of 7/23/2019

Expenditures
Name Aggregate
EUGENE BURRUS $1,402.58
FACEBOOK $500.00

Details

4/22/2019 - $140.00 - INKIND: Gave a PO Box for campaign mailing purposes.
5/17/2019 - $1,262.58 - INKIND: Candidate Filing Fee

6/5/2019 - $100.00 - Campaign Facebook "post boost" was purchased

6/7/2019 - $100.00 - Campaign Facebook "Post Boost"

6/26/2019 - $100.00 - Facebook Post Boosted

7/2/2019 - $100.00 - Facebook boosted post

7/12/2019 - $100.00 - Boosted Facebook Post

http://web6.seattle.gov/ethics/elections/poplist.aspx?cid=680&listtype=vendors

Kate Martin/Put Kate on the Council: $275.10

;ij SEEC - Lists - PUT KATE ON THE COUNCIL - 2019 Election Cycle - Google Chrome

@® Not secure | webb.seattle.gov/ethics/elections/poplist.aspx?cic i
ACLSAK RUDINSUIN UV
COSTCO $380.07
FED EX $321.72
RUSHORDERTEES $300.34
TUMELIUS MEDIA $275.25
FACEBOOK $275.10

= 9150.00 = Campargn CONsSuMng
3/1/2019 - $150.00 - consulting
2/2/2019 - $380.07 - supplies for fundraisers
11/6/2018 - $96.48 - Business Cards
1/24/2019 - $82.56 - cards

4/4/2019 - $71.34 - sign

4/4/2019 - $71.34 - sign

6/19/2019 - $300.34 - tee shirts

5/28/2019 - $275.25 - photo/video

1/2/2019 - $10.88 - Ad

2/1/2019 - $76.14 - promoted posts
3/1/2019 - $108.92 - ads
4/1/2019 - $39.58 - ads
4/1/2019 - $39.58 - ads

http://web6.seattle.gov/ethics/elections/poplist.aspx?cid=614&listtype=vendors

Christopher Rufo/Rufo for City Council: $150
Expenditures by Rufo for City Council

2019 Election Cycle
As of 7/23/2019
Expenditures

Name Aggregate
DOCUMENTARY FOUNDATION $10,000.00
UNION GOSLEP MISSION $5,600.00
SASHA KOMATSUBARA $1,679.03
PHINNEY RIDGE COMMUNITY

CENTER $420.00
CROWDSPRING $356.50
Expenses of $50 or less $269.38
GODADDY $162.35
FACEBOOK $150.00
STARBUCKS $126.62
M&M BALLOONS $118.13

Details

12/10/2018 - $10.000.00 - charitable contribution
12/10/2018 - $5,600.00 - charitable donation

9/22/2018 - $426.64 - Photography services

10/3/2018 - $426.64 - Photography

10/29/2018 - $825.75 - Photography

10/29/2018 - $170.00 - Room rental for campaign launch event
10/29/2018 - $250.00 - Deposit for room rental

9/19/2018 - $299.00 - Design services

9/19/2018 - $57.50 - Design services

10/1/2018 - $269.38 -

9/26/2018 - $42.59 - Website fees

9/26/2018 - $119.76 - Website fees

10/27/2018 - $75.00 - Online Advertising

10/27/2018 - $75.00 - Online Advertising

10/29/2018 - $126.62 - Coffee for campaign launch event
10/29/2018 - $118.13 - Balloons for campaign launch event

http://web6.seattle.gov/ethics/elections/poplist.aspx?cid=612&listtype=vendors




Logan Bowers/Logan for Seattle: $54.15

Expenditures by LOGAN FOR SEATTLE

2019 Election Cycle
As of 7/23/2019
‘Expenditures
. Detais
CapaoN coxsTITING
Constimme
HILLTOP PUBLIC SOLUTIONS s13307.50
P
5112015 ST00000- CAMPAIGN CONSCLTING
27 FADRARE
272015 516000 KATHERINE BOBMAN CONSULTINGIAN FUNDRAISING
2753 B
272015 313203 OVERNIGHT PRINTING (SEATTLE) 4
S50 s1600 o
4102015310010 RATHERINE BOBNAN CONSULTING AIAR FUNDRATSING
KATHERINE BOBMAN CONSULTING s129213 10209 5311 Nt L) 700D ROR EVENT
S62015- $1.0000- KNTHERINE BOBNAN CONSULTING, APRFUNDRATSING
5 WENE B (a2 ot
5 ATTLE) ST
sszots-51 TINGAAY FNDRABING
505 553 ovERNG i)
S0 51000 TS FADRATING
782015 5250 USPS (GEATILE) STAADS
S173015- 5570 SEATTLE DEPT OF TRANSPORTATION  PERANT FOR STREET FAENT
. TS2010- 5155213 CAAPAIGN WAGES
KATENESSE s457341 EliheNikere
EXpAioN vAGES
OVERNIGHT PRINTING SEATTLE $347292
ABBOT TAYLOR $2.761.25
SCOTT LUNDBERG $1.300.00
WA STATE DEMOCRATS s

INTERNAL REVENUE SERVICE S1.188.10

ANEDOT $1.096.00

LOGAN BOWERS 589541

http://web6.seattle.gov/ethics/elections/poplist.aspx?cid=625&Iisttype=vendors

Daniela Lipscomb-Eng/Daniela for Seattle: $39.99

€ i SEEC - Lists - Daniela for Seattle - 2019 Election Cycle - Google Chrome

® Not secure | webb.seattle.gov/ethics/electi

6/19/2019 - $3.00 - Parking

6/26/2019 - $9.04 - Rideshare Transportation

6/26/2019 - $16.08 - Rideshare Transportation

UBER $40.42 6/28/2019 - $7.78 - Rideshare Transportation
6/28/2019 - $7.52 - Rideshare Transportation

5/6/2019 - $25.00 - Online Advertising - May

FACEBOOK $39.99 5/23/2019 - $14.99 - Online Advertising - May
STAPLES $33.02 7/5/2019 - $33.02 - Campaign Event Table
5/31/2019 - $6.22 - Meeting Coffee

http://web6.seattle.gov/ethics/elections/poplist.aspx?cid=640&listtype=vendors

While the ads have been designed to influence Seattle City Council races, they also have
potentially reached voters and Washingtonians outside of Seattle. See, for example, the geo-
targeting information provided to me (on Twitter) by Seattle City Council candidate Isabelle
Kerner:

Male/Female, 19-55

1 location
Boosted By Isabelle Kerner
Increase Budget
228 Audience Details Edit
Kirklahd Redmond
Silverdalef
Bellevue
Bainbridge Island sgm@

Sammamish
Bremertan Newcastle
Issaquah

Audience Name Seattle
Location - Living In United State 00 Queen

Age 19



These ads potentially only scratch the surface of political ads sold by Facebook during 2019,
after the settlement reached following the prior complaint. There may be extensive advertising
buys in other municipalities, or which have simply been misreported by candidates and
committees. The ads above are merely those which were purchased in relation to Seattle City
Council races and which list Facebook as the vendor.

Evidence the Information has been Requested, but not Disclosed

On Tuesday, July 23 at approximately 11:15 AM | contacted Facebook, Inc. via their online
support system. | used the system to contact both Facebook’s Political and Government support
and their Advertising/Business support. The content of my request is below (the images
attached were similar to the images included above):

Hello,

| would like copies of the disclosures required by the Revised Code of Washington (RCW
42.17A.345) and the Washington Administrative Code (WAC 390-18-050) for the
following political ads which have run for or by Seattle candidates during this year's
election cycle.

-- All ads run in 2019 by Seattle City Council candidates Ari Hoffman, Logan Bowers,
Gene Burrus, Kate Martin, Chris Rufo, Ann Davison Sattler, Daniella Lipscomb-Eng,

Isabelle Kerner.

-- All ads run by the page Moms for Seattle, linked here:
https://www.facebook.com/momsforseattle/

-- Ads run in 2019 by the Civic Alliance for a Sound Economy (image of disclosure
attached)

-- Ads run in 2019 by SEIU 775 (image of disclosure attached)
-- Ads run in 2019 by Unite Here Local 8 PAC (image of disclosure attached)
-- Ads run in Washington in 2019 by Unite Here

I've also submitted a request with advertising/business support. You are required, by
law, to allow inspection of these records.

Thanks!

Approximately five minutes after | contacted Facebook, | received confirmation that my request
had been received, and assigned a number, via email at 11:21 AM. Because | filed the request
using two of Facebook’s support tools, | received two emails, images of which are included
below:



Thanks for contacting the Facebook support team Inbox x &5 2

Facebook <case++aazsd32eutmx6éb@support.facebook.com> 11:21 AM (1 hour ago) ﬁ LN
tome v~

Hi,

We have received your question and your reference number is 331081244444092. We will respond within 1 business day. If you don't hear from us within that
time frame, please be sure to check your spam folder.

In the meantime, we encourage you to visit the Facebook Advertiser Help Center to find detailed information related to Facebook Ads:
https://www.facebook.com/business/help

We'll be in touch soon!
Note: Please make sure that you whitelist Facebook's domains (support.facebook.com, fb.com) to receive our response for your inquiry.

Sincerely,
The Global Marketing Solutions Team

Thanks for contacting the Facebook support team Inbox x &5 2
Facebook <case++aazsd32eqrhypg@support.facebook.com> 11:21 AM (1 hour ago) ﬁ *«

tome ~

Hi,

We have received your question and your reference number is 1063724833821728. We will respond within 1 business day. If you don't hear from us within that
time frame, please be sure to check your spam folder.

In the meantime, we encourage you to visit the Facebook Advertiser Help Center to find detailed information related to Facebook Ads:
https://www.facebook.com/business/help

We'll be in touch soon!

Note: Please make sure that you whitelist Facebook's domains (support.facebook.com, fb.com) to receive our response for your inquiry.

Sincerely,
The Global Marketing Solutions Team

.ee

At 12:30 on July 23, | received an email in response to my request via the Politics and
Government support portal from Dean, a Facebook Client Support Analyst, informing me that
my requests had been merged and would be handled by another analyst.

Requesting Commercial Advertiser Disclosures for Washington State Political Ads | & 2
Job: 1063724833821728 ~ inbox x

Facebook <case++aazsd32eqrhypg@support.facebook.com> 12:30 PM (47 minutes ago) f{ LN
tome ¥

Hi Tallman,

Thank you for your inquiry. Your request is going to be processed by Erick on Job 331081244444092. For updates, or to provide information, please reply to that
thread once received. This will ensure that your request is handled quickly and efficiently.

Best,
Dean
Facebook Client Support Analyst - To learn more about growing your business on Facebook visit: https:/fb.me/learn-blueprint or https:/politics.fb.com/.

That email was followed up, at 12:55 PM on July 23, by an email from Erick with Facebook Client
Support. Erick directed me to the Facebook Ad Library which does not contain the extent of the

information required by the RCW and WAC, a fact which was the basis of Facebook’s decision to
cease selling political ads in Washington. | have included an image of the email below:



Requesting Commercial Advertiser Disclosures for Washington State Political Ads | B 2
Job: 331081244444092 Inbox x

Facebook <case++aazsd32eutmxéb@support.facebook.com> 12:55 PM (27 minutes ago) ﬁ LN
tome v

Hi Tallman,
This is Erick with Facebook Client Support and | will be glad to assist you today.

It is to my understand that you are wanting to know more about political ads by the Seattle Candidates. You can find more information on that using our Ad
Library:

https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=US&impression_search_field=has_impressions_lifetime

You can access all active ads through the Ad Library. It provides advertising transparency by offering a broad collection of all ads currently running from across
Facebook Products.

If you have any additional questions at the time feel free to reach out.
Thanks,

Erick
Facebook Client Support Analyst - To learn more about growing your business on Facebook visit: https://fb.me/learn-blueprint or https:/politics.fb.com/.

| responded to Erick’s email at 1:34 PM on July 23, requesting the specific information noted in
RCW 42.17A.345 and WAC 390-18-050, and asking Erick if they would be able to supply me with
that information. | also offered to travel, if necessary, to Facebook’s Seattle office, or another
Seattle location of their choosing, in order to get the information. An image of my email is

below.

&

Tallman Trask 1:34 PM (0 minutes ago)  Y¥  4 :
to Facebook ¥

Hi Erick,

Thanks for getting back to me. You are correct that I'm looking for information on political ads purchased by Seattle candidates (and political committees). I'm
specifically looking for the information required by Washington Administrative Code 390-18-050; that is, "description of the demographic information (e.g., age,
gender, race, location, etc.) of the audiences targeted and reached, to the extent such information is collected by the commercial advertiser as part of its regular
course of business, and the total number of impressions generated by the advertisement of communication." I'm also looking for the information required by RCW
42.17A.345; that is, "a) The names and addresses of persons from whom it accepted political advertising or electioneering communications; (b) The exact nature
and extent of the services rendered; and (c) The total cost and the manner of payment for the services."

That specific information doesn't seem to be included in the Ad Library. Is there anyway you can supply it to me? If necessary, I'd be happy to go to Facebook's
Seattle office, or another convenient Seattle location, to get the information or view the records.

Thanks again,

Tallman Trask

Erick responded by email at 2:36 PM on July 23 informing me that he would be “working with
[his] team to review the request.” | have included a copy of that email below:



Facebook 2:36 PM (1 minute ago)  Y¢ 4
tome v

Hi Tallman,

Thank you for the additional context. | am going to work with my team to review this request. If any additional information is needed, | will let you know.

Thanks,

Erick
Facebook Client Support Analyst - To learn more about growing your business on Facebook visit: https://fb.me/learn-blueprint or https://politics.fb.com/.

At 3:30 PM on July 23 | responded to briefly thank Erick for continuing his work, and to gently
remind Facebook of their obligation to supply the information “promptly.” | have included an
image of that email below:

@ Tallman Trask 3:30 PM (0 minutes ago) ¥ = 4\

to Facebook ~
Hi Erick,

Thank you for continuing to look at this and work at it. Please be aware that, because we are a vote-by-mail state, people are already voting in elections these
ads might have impacted, so promptness and timeliness is important.

At 3:38 PM on July 23 | received a further response, letting me know that the product team is
“working to get a resolution for me.” | have included that email below:
Facebook 3:38 PM (28 minutes ago) Yy = &
tome ~
Hi Tallmanm

I've shared your feedback and concern with our product team. Our team is aware of this issue and is working to get a resolution for you. Thank you for your
patience as we continue looking into this.

Thanks,

E;IZZbook Client Support Analyst - To learn more about growing your business on Facebook visit: https://fb.me/learn-blueprint or https:/politics.fb.com/.
The following day, July 24, having received no further information from Facebook, | followed up
again. In a more extensive email sent at 12:09 PM, slightly more than 24 hours after | first
requested the information, an image of which is included below, | reiterated my request for
specific information on specific political ads which have been run in Washington. As a portion of
that request, | again included names of the candidates and organizations who have reported, to
the Seattle Ethics and Elections commission, purchases of advertising from Facebook related to
the 2019 Seattle City Council elections. | also, by substantially quoting the text of WAC 390-18-
050 and RCW 42.17A.345, made certain that Facebook was aware of the specific information |
was requesting, to keep records of the specific information | was requesting and enter
information into their books/make information available within 24 hours of ads beginning to
run, and their obligation to provide access to those records “promptly upon request.” |
attempted, once again, to offer multiple options to Facebook on how they could provide me
with access to the records, again offering to travel to their offices in Seattle or another Seattle
location to inspect the records. | also asked Erick to provide me with a timeline for when



Facebook would be able to supply the information, or information on where | could inspect the
records in person, or to let me know if neither of those would be possible to provide at this
point.

to Facebook v

9 Tallman Trask 12:09 PM (0 minutes ago) Yy 4

Hi Erick,
| wanted to check and see if there was a timeline for a resolution from the product team here

The applicable laws and regulations make it clear that any "advertiser who has accepted or provided political , or ing s must maintain current books of account and related materials" and that those
books must be available for inspection either "in person, during normal business hours," made available by email "promptly upon request," or made available on a website maintained by, in this case, Facebook (WAC 390-18-050). It is my
understanding of promptly, as used within the law, to mean without delay, and to certainly not involve delays longer than would be necessary should | go to inspect the records in person; that is, either immediately or with no more delay than
is absoiutely necessary, caused by say needing {0 get the records from another part of the buiiding. is the product ieam going to be abie to meet that standard of promptness here or not?

If the product team will not be able to meet that standard of promptness, | would be happy to inspect the books in person instead. | am happy to go to Facebook's Seattle office to do so, or to any other mutually agreeable central Seattle
location (the offices of lawyers or accounts, a convenient coffee shop, a park, I'm really pretty open to where). While | am certainly under no obligation to make an appointment to inspect these records in person (the law provides that "shall
be open for public inspection during normal business hours" (RCW 42.17A.345) and "must be available for public inspection by any person" (WAC 390-18-050) requesting to inspect the records), | would be happy to set a time to inspect the
records in person; | am available between 11:00 AM and 1:00 PM tomorrow, July 25, to do so. Is that a time | should lock into my calendar and if so, particularly since | cannot seem to find information online on where Facebook keeps these
legally required books and records, where will the records be available to inspect in person?

We're now a little over 24 hours after my original request. Given that advertisers are required to make the information I've requested available as part of the records they must keep "within twenty-four hours of the time when the
advertisement or communication initially has been publicly distributed or broadcast, and within twenty-four hours of any update or change to such information" (WAC 390-18-050), it seems to me this information ought to have been made
available to me already and that we are already pushing the bounds of the promptness requirements.

To reiterate my original request, just make sure it was clear, | would like to inspect, either in person or digitally, the records Facebook is required to maintain under RCW 42.17A.345 and WAC 390-18-050, including (but not limited to)
"description[s] of the demographic information (e.g., age, gender, race, location, efc.) of the audiences targeted and reached, to the extent such information is collected by the commercial advertiser as part of its regular course of business
and the total number of impressions generated by the advertisement of communication" along with "the names and addresses of persons from whom it accepted political advertising or electioneering communications . . . and the total cost
and the manner of payment for the services" (RCW 42.17A.345) for ads, related to 2019 Washington State elections, run and/or purchased by:

« Seattle City Council candidates Ari Hoffman, Logan Bowers, Gene Burrus, Kate Martin, Chris Rufo, Ann Davison Sattler, Daniella Lipscomb-Eng, Isabelle Kerner.
« The page Moms for Seattle

« The Civic Alliance for a Sound Economy

« SEIU775

* Unite Here Local 8 PAC

« Unite Here

As was made clear by the images of disclosures provided alongside my original request (in which | only included images of disclosures from the groups; | have the candidate disclosures too), these groups or individuals have reported, to a
municipal campaign finance agency, that they have purchased political ads from Facebook related to the 2019 Seattle City Council election. According to the laws and regulations of Washington, Facebook ought to have readily available
r which contain the information | have requested, and those books ought to easily accessible by any person who requests them.

Please let me know, as soon as is possible, if these records will be made promptly available to me electronically, if | should meet someone tomorrow morning to inspect these records in person (and if so, where), or if neither is possible at
this point.

Thank you for your continued work on this. I'm hopeful for a quick resolution.

About an hour later, just before 1:00 PM on July 24, | received a response indicating that there
was “no firm timeline” for the production of the records | had requested.

Facebook 12:50 PM (27 minutes ago) ~ Y¢  4& :
tome »

Hi Tallman,
| do not have a firm timeline for you but my specialists and | are currently working on this inquiry of yours. | will keep you posted for an update soon.
Thanks,

Erick
Facebook Client Support Analyst - To learn more about growing your business on Facebook visit: https://fb.me/learn-blueprint or https:/politics.fb.com/.

Shortly before 1:30 PM on July 24, | briefly replied again asking for clarification on two items,
asking if it was “fair to say” that the records would not be available on July 24 or early on July
25, and to confirm that records would not be available for inspection in person at Facebook'’s
offices.

Tallman Trask <tallman.trask@gmail.com> 1:26 PM (5 minutes ago) Yy 4
to Facebook ¥

Hi Erick,

Would it be fair to say that the records will not be available electronically today or early tomorrow, and that if | were to go to Facebook's Seattle office around
lunchtime tomorrow | would not be able to inspect the records in person?

Thanks again,

Tallman Trask



On the afternoon of July 24, | received a response from Facebook which made it clear that the
records were not available to inspect in person, and continued to make me believe that the
records not only have not been provided to me to me promptly, but will not be provided to me
promptly.

Facebook 1:52 PM (39 minutes ago) ¢ &
tome v

Hi Tallman,
| cannot give a timeline, but | can confirm that you will not be able to go to the Facebook's Seattle office to inspect the records in person.

| relayed the urgency to our team and will keep you updated.

Thanks,

Erick
Facebook Client Support Analyst - To learn more about growing your business on Facebook visit: https://fb.me/learn-blueprint or https:/politics.fb.com/.

It is clear that Facebook has an obligation to provide the information | requested in a timely manner in
order to comply with the law, and to make it possible for the information to be accessible in person.
Beyond that, it is the case that they ought to have the information readily accessible. Yet they have been
unable, at this point, to supply me with the information required by RCW 42.17A.345 and WAC 390-18-
050.

While | may be mistaken, | further believe that it is likely only the case that | have been able to get as
close to the information as | have been able to because | am a Facebook verified political advertiser
(though | have not purchased ads related to Washington elections since Facebook stated that they
would no longer sell such ads) and have a history of purchasing ads using their platform. Whether do to
my own knowledge of the platform and how to access support, or do to Facebook’s own gatekeeping, |
simply believe it would be a struggle for most Washingtonians to even begin to get information about
political advertising, or to learn that Facebook will not allow people to inspect records in person.

| also feel that the reason Facebook cannot seem to provide the records in a timely fashion, either
“promptly, upon request” or “in person during normal business hours” is because Facebook does not
keep or maintain the required records in a form which can be shared, accessed, or inspected.

Given the lawsuit and settlement, there is simply no excuse for their inability to supply the information.
Facebook is clearly aware of the requirements, and in fact claimed they had ceased to sell political ads
because of them. It is clearly and obviously the case, however, that Facebook continues to sell political
ads in Washington races and continues to be unable to meet the basic requirements of the law.

Thank you for your consideration of this important matter, and please don’t hesitate to reach out should
you have any questions or require any further information. As much of this complaint is based on
disclosures made to the Seattle Ethics and Elections Commission, | have also sent them a copy as a
courtesy.

Tallman Trask



